
 

Title of the academic course and the year. 

Organization of a tourist activity, 2019-2020 academic year, Semesters 3‒4 

 

 

 

 

 

Lecturer:  Zharkyn Kalybekovna Turusbekova 

Contact data: 

Email:jturusbekova@bk.ru, classroom 320 Working hours: Semester 3 on Mondays: 

and Fridays, Semester 4 on Wednesdays and Thursdays  

Work phone: +996-312-32-51-99 

Number of credits:  5 

Data: 01.09.- 16.12.2019, 3rd semester 20.01-30.04.2020 4th semester 

Goals and 

objectives of the 

course: 

To form the competencies in accordance with the Bachelor's degree program in 

"International tourism: Organization of tourist activities" Students are acquainted 

with defining tourism, its history, International Organizations definitions, classification, 

prerequisites, special forms of tourism, characteristic of tourist product, types of 

activities, organizations for tourist protection, legal terminology. 

Syllabus: The short description of the course. 

Prerequisites 

Basic knowledge of techniques of travel organization; civil and commercial law of the 

travel trade, basics of tour operator and tour agents’ activities, characteristics of tourist 

products. 

Post requisites: 

The students are able to get the insight into the organization of a tourist activity, types 

of activities, paid by tourists, types of tourists, special forms of tourism, legislation for 

tourism 

Competencies: Be able to distinguish the main types and categories of tourism (inbound, outbound 

and etc.) (health-resort, beachfront and etc),  

Know how to put theory into test/ practice the sections as basic knowledge of Kyrgyz 

Republic Law "On Tourism", which is aimed at realizing the rights of citizens to rest, 

leisure and business development; provisions of regulatory legal documents in the 

implementation of professional activities, as well as in the conditions of its regulation; 

determine the legal, economic, social and organizational basics for tourism and 

activities in travel safety, risk management and insurance companies. 

применять:to use competently their knowledge and participate in group work; to 

prepare materials on coursework and in chosen field of study. 

 Commitment to 

the course: 

Honor the academic policy and commitment to the education. 

Teaching methods: Case studies, group discussion, group learning, interactive learning.  

 Academic 

performance 

rating: 

Module tests, Written (50%) and Oral  (50%) examination 

References: 

Main: 

Supplementary: 

Bisko I.A., Mayevskaya E.A., Paksyutkina E.A. Tourism service organization- 2017, 

OOO “Издательство «КноРус», 2017.  Aspects of Tourism. TOURISM AND 

DEVELOPMENT. Concepts and Issues. Edited by Richard Sbarpley and David J. 

Telfer. Clevedon, 2002. Guerrier, Y. Organisational Behaviour in Hotels and 

Restaurants: An International Perspective. South Bank University, 1999. 
Ioamides, D. and Debbage, K. G. The Economics of the Tourism Industry: A Supply 

- side Analysis. Routledge, London, 2000. 
9; Ignat’eva I.F. Organizatsiya turistskoy deyatel’nosti Manual l. –  СПб.; Питер 

2015–488 с–ISBN 978-5-496-01029-0;  

The KR Law “On Tourism” 23.10.2019 № 501 

SIW/Coursework: Coursework writing 

Important:  

mailto:jturusbekova@bk.ru


Commitment to the course: 

• attendance of classes is mandatory ‒ if more than 3 classes are missed, the student must work 

them out at the appointed time. If the missed hours are not worked out, then penalty points will be 

imposed. 

• come to class prepared; 

• do not be late for classes; 

• do not talk during classes, do not chew gum, do not read newspapers; 

• switch off the cell phone; 

• do not miss classes - in case of illness, provide a certificate; 

• work out missed classes on topics of a missed lesson; 

• timely and diligently complete the task of the teacher; 

• be punctual, accurate and committed. 

• A zero mark is given for any work on which the fact of dishonest behavior will be noted. 

 

Teaching methods: case studies, group discussion, group learning, interactive learning, 

lectures, presentations, study tours. 

 

Academic performance rating 
 

The developed assessment criteria allow you to orient students on the main subject results and the 

assessment system during the training. Training materials and guidelines are intended for use in 

the learning process, preparation for practical training, writing coursework and diploma studies of 

students in the tourism academic area.  

 

Distribution of rating scores by the type of control 

 

Form of 

evaluation 

Credits Module Tests Total grade 

points I II III 

Continuous 

assessment 
4-6 credits 10s. 15s. 15s. 40 

2-3 credits 20s. 20s.  
Progress check 4-6 credits 10s. 15s. 15s. 40 

2-3 credits 20s. 20s.  

Summative 

evaluation 
Written (essay), oral survey, test activities 20 

TOTAL     100 
 

Important: After receiving all the modules for discipline and current control, the teacher fills in the 

column “Extra points” (up to 10 points). 

Scale for converting scores to grade: 

“Satisfactory” 50s. – 69s. 

 
"Good" 70s. – 84s. 

 
"Excellent" 85s. – 100s. 

 

 

 



THEMATIC PLAN OF THE COURSE UNIT “ORGANIZATION OF A TOURIST ACTIVIY”, 

distributed by hours, including the week and the titles. 

Semester 3 Module One 20 hours 

 

№ 

Theme 

No of 

hours References Module Preparatory 

Questions 

1 Theme 1 

Introductory class. 

Technical definition of 

tourism 

 

 

Technical definition of 

Tourism. 

2 Main: Bisko I.A., 

Mayevskaya E.A., 

Paksyutkina E.A. “Tourism 

service organization”, 2017, 

OOO “Издательство 

«КноРус», 2017. 

Supplementary  

Dusenko Svetlana 

Viktorovna, “Tourism 

organization: history, 

experience, modern 

research”, textbook 

Language: Russian 

Year of publication: 2019 

Place of publication: 

Moscow Number of pages: 

203 

Publisher: Sports Book, 

Identifier UDC: 379.8,  

 

 

1. How is leisure tourism called? 

2. What type of travel is leisure 

tourism? 

3. What do leisure travelers look 

for? 

4. Where do leisure travelers go 

on holiday? 

5. What do leisure travelers 

enjoy? 

6. What does a resort hotel 

offer? 

7. What are other ways to travel 

for pleasure? 

8. Why will more and more 

people travel for pleasure in 

future? 

What type of holiday is sports 

tourism? 

2. What is the purpose of a 

sporting tour? 

3. What do travellers enjoy 

during a sporting tour? 

4. What kind of sporting tours 

do tourist companies offer? 

5. How will instructors prepare 

travellers for sporting tours? 

6. What will instructors plan 

before the tour? 

7. Who carries the tourists' 

luggage during a sporting tour? 

What does it depend on? 

8. What types of tourism are 

there within sports tourism? 

 
 

2 
Theme 2 

Types of Tourists and Tourism 
4 

3 Theme 3  
Tourism in Russia 

Active vocabulary 

4 

4 Theme 4  
Adventure and 

Leisure Tourism 
Active vocabulary 

2 

5 Theme 5  
FAM tourism 

Active vocabulary 

2 

6 Theme 6  
Cultural tourism 

Active vocabulary 

2 

7 Theme 7 
Business Tourism 
Active vocabulary 

2 

8 Theme 8 
Sports Tourism 

Active vocabulary 

2 

 

  



THEMATIC PLAN OF THE COURSE UNIT “ORGANIZATION OF A TOURIST ACTIVIY”, 

distributed by hours, including the week and the titles. 

Semester 3 Module Two 20 hours 

 

№ Theme No of  

hours 

References Module 

Preparatory 

Questions 

9 Theme 9  
Visa is still a 

prerequisite for travel 

in many countries. 

Types of Visas. (part 

one) 

2 "Закон КР от 19 июля 2013 года № 153 "О 

внесении дополнения в Закон Кыргызской 

Республики "О введении безвизового 

режима для граждан некоторых государств 

сроком до 60 дней"".cbd.minjust.gov.kg. 

Retrieved 11 April2018. 

Resolution of the Government of Kyrgyzstanc 

Republic on 21 July 2012 No. 121 (in Russian) 

http://www.mfa.gov.kg/news/view/idnews/526

3 

Was applied under Agreement between USSR 

and Hungary on 24 Nov 1978 

Визовая информация /Visa Information – 

Кыргызская Республика".kyrgyzembassy.ru. 

Retrieved 11 April 2018. 

"Visa Policy". Sputnik."С 1 сентября 

иностранцы смогут оформлять 

электронную визу в КР".ru.sputnik.kg. 

Retrieved 11 April 2018. 
"e-VISA". evisa.e-gov.kg. Retrieved 11 April 

2018. 
"International tourism, number of arrivals: 

Kyrgyz Republic".data.worldbank.org. 

Retrieved 31 January 2019. 
"В 2018 году Кыргызстан посетили 6,9 млн. 

человек – на первом месте 

Узбекистан". kabar.kg. Retrieved 31 

January2019. 

"Туризм в Кыргызстане - Архив 

публикаций - Статистика Кыргызстана". 

www.stat.kg. Retrieved 17 June 2019. 

 

1.How may cultural 

and language 

differences 

influence traveling? 

2.What leads to a 

decline in 

visitation? 

3.Do you think 

national security in 

a developing 

country is 

inextricably linked 

with travel?  

3.How could it be 

changed or 

improved? 

4. What is a variety 

of reasons that 

overseas travelers 

are choosing to 

visit or not to visit 

the U.S. or KR? 

5. Confusing and 

claustrophobic 

entry process is one 

of reasons that 

travelers are 

choosing not to go 

abroad. 

6. Travel is the best 

tool to win “hearts 

and minds” around 

the world. 

 

 

10 Theme 10 

Introduction to the 

Concept of 

“Organization” and 

Tourist Activities. 

2 

11 Theme 11 
The dichotomy 

between Tour 

Operators and Tour 

Agents 

4 

12 Theme 12 
Traveling abroad. 

Active vocabulary 

2 

13 Theme 13 
Tangible Elements of 

Tourism. Active 

vocabulary 

2 

14 Theme 14  
Intangible Elements 

of Tourism. Active 

vocabulary 

2 

15 Theme 15 

Intangible Elements 

of Tourism. Active 

vocabulary 

2 

16 Theme 16 
Tangible Elements of 

Tourism: Active 

vocabulary 

4 

  20hrs   

 

  

http://cbd.minjust.gov.kg/act/view/ru-ru/203962?cl=ru-ru
http://cbd.minjust.gov.kg/act/view/ru-ru/203962?cl=ru-ru
http://cbd.minjust.gov.kg/act/view/ru-ru/203962?cl=ru-ru
http://cbd.minjust.gov.kg/act/view/ru-ru/203962?cl=ru-ru
http://cbd.minjust.gov.kg/act/view/ru-ru/203962?cl=ru-ru
http://cbd.minjust.gov.kg/act/view/ru-ru/203721?cl=ru-ru
http://cbd.minjust.gov.kg/act/view/ru-ru/203721?cl=ru-ru
http://www.mfa.gov.kg/news/view/idnews/5263
http://www.mfa.gov.kg/news/view/idnews/5263
http://kyrgyzembassy.ru/?page_id=10246#.V1h7Q5A1GrX
http://kyrgyzembassy.ru/?page_id=10246#.V1h7Q5A1GrX
https://www.holidayme.com/travel-guide/en-ae/kyrgyzstan-tourism-CO6610540/visa
https://ru.sputnik.kg/migration/20170809/1034649739/viza-dlya-inostrancev-v-kr.html
https://ru.sputnik.kg/migration/20170809/1034649739/viza-dlya-inostrancev-v-kr.html
https://ru.sputnik.kg/migration/20170809/1034649739/viza-dlya-inostrancev-v-kr.html
http://evisa.e-gov.kg/get_information.php?lng=en
https://data.worldbank.org/indicator/ST.INT.ARVL?locations=KG
https://data.worldbank.org/indicator/ST.INT.ARVL?locations=KG
http://kabar.kg/news/v-2018-godu-kyrgyzstan-posetili-6-9-mln-chelovek-na-pervom-meste-uzbekistan/
http://kabar.kg/news/v-2018-godu-kyrgyzstan-posetili-6-9-mln-chelovek-na-pervom-meste-uzbekistan/
http://kabar.kg/news/v-2018-godu-kyrgyzstan-posetili-6-9-mln-chelovek-na-pervom-meste-uzbekistan/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/


THEMATIC PLAN OF THE COURSE UNIT “ORGANIZATION OF A TOURIST ACTIVIY”, 

distributed by hours, including the week and the titles. 

Semester 3 Module Three 20 hours 

 Theme No of  

hours 

References Module Preparatory 

Questions 

1 Theme 17 
Organization of tourist activities. 

Tourist policy 

2 Bisko I.A., Mayevskaya 

E.A., Paksyutkina E.A. 

“Tourism service 

organization”, 2017, 

OOO “Издательство 

«КноРус», 2017. 

Supplementary  

Dusenko Svetlana 

Viktorovna, “Tourism 

organization: history, 

experience, modern 

research”, textbook 

Language: Russian 

Year of publication: 

2019 Place of 

publication: Moscow 

Number of pages: 203 

Publisher: Sports Book, 

Identifier UDC: 379.8  

What is tourism? 

What do major tangible 

elements include? 

When was one of the 

earliest definitions of 

tourism provided? 

Did United Nations 

classify three forms of 

tourism in 1994? 

Is there any difference 

between intrabound and 

domestic tourism? 

What do people need 

before they are able to 

experience tourism? 

Is there any difference 

between a traveler, a 

visitor and a tourist? 

Think of brief definitions 

of each word for 

discussion. 

2 Theme 18 
Political and legal factors  

Social task of tourist policy 

4 

3 Theme 19 
Economic, cultural and ideological 

tasks of tourist policy. 

Organizational and economic tasks 

of tourist policy 

6 

4 Theme 20 
State regulation of Tourism  

The KR Law “On Tourism”  

4 

5 Theme 22 
Legal and regulatory support to 

Tourism 

The KR Law “On Tourism” 

 

4 

 All 60hrs   

 Final exam 

“Organization of tourist activities” 

27/12/2019, 09.00  

2   

 

 

№ Weeks 

Months 
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 

A total 
of 
scores 

Sept-Oct November December  

1 Continuo
us 
assessme
nt 

15 15 10 40 

scores 

2 Delivery 

deadline 
30.09 - 5.10. 2019 

4.11 - 09.11. 2019 16.12 - 21.12 2019  

 

 

  



CALENDAR AND THEMATIC PLAN OF THE COURSE UNIT “ORGANIZATION OF A TOURIST 

ACTIVIY”, distributed by hours, including the week and the titles. 

Semester 4, Module One 

 
№ Themes/week/date No of 

hours 

References Module 

Preparatory 

Questions 

1 week I  

22.01.2020  (replaced 

Zhazgul) 

Theme 1 

Overview of the semester 3. 

Conceptual definition of 

Tourism. Presenting the 

Coursework themes and the 

brochure on Safe travel in 

Russian. 

2 Aspects of Tourism. TOURISM 

AND DEVELOPMENT. 

Concepts and Issues. Edited by 

Richard Sbarpley and David J. 

Telfer. Clevedon, 2002. 
Guerrier, Y. Organisational 

Behaviour in Hotels and 

Restaurants: An International 

Perspective. South Bank 

University, 1999. 
Ioamides, D. and Debbage, K. G. 

The Economics of the Tourism 

Industry: A Supply - side 

Analysis. Routledge, London, 

2000. 
Swarbrooke, J. Business Travel 

and Tourism. Oxford, 2001. 
Багиев Г.Л., Асаул A.H. 
Организация 

предпринимательской 

деятельности. СПб.: Изд-во 

СПбГУЭФ, 2001. 
The Globalist, 

http://www.theglobalist.com. 
Wikipedia, 

http://en.wikipedia.org. 
http://www.entrepreneur.com. 
"Туризм в Кыргызстане - 

Архив публикаций - 

Статистика Кыргызстана". 

www.stat.kg. Retrieved 17 June 

2019 

Progress check 

tests 

Written and oral  

2 week 1 

23.01.2020  

29.01.2020 week -2 

Theme 2 

Socio-demographic factor 

Types of Activities paid by 

Tourists. Focusing on soft 

skills such as team building 

and communication. Case 

Study. 

4 

3 Week2  30.01.2020  

Week 3 05.02.2020  

Theme 3  
Rights and responsibilities 

of governmental entities of 

tourist activities and 

tourists. 

4 

4 week 3 06.02.2020  

week 4 12.02.2020  

Theme 4  
Organization of economic 

activities and tourism 

financing. Active 

vocabulary Case with 

statistical data 

4 

5 week 4  13.02.2020  

Theme 5  

Safety and Insurance. 

Show the Video made by 

OSCE 

Active vocabulary 

2 

6 week 5  19.02.2020  

Theme 6  
Catering Activities 

Organization. Case Active 

vocabulary 

2 

7 week 5 20.02.2020  

Theme 7 
Activities Organization in 

Culture Active vocabulary 

2 

http://www.theglobalist.com/
http://en.wikipedia.org/
http://www.entrepreneur.com/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/


1 ALL  20hrs   

 

CALENDAR PLAN OF THE COURSE UNIT “ORGANIZATION OF A TOURIST ACTIVIY”, 

distributed by hours, including the week and the titles. 

Semester 4, Module Two 

 
№ Themes No of 

hours 

References Module Preparatory 

Questions 

3 week 6 26.02-27.02.2020  

Theme 9 

Tourist Service Organization. 

Air, Rail Transportation. part II 

4 Dusenko Svetlana 

Viktorovna, “Tourism 

organization: history, 

experience, modern 

research”, textbook 

Language: Russian 

Year of publication: 

2019 Place of 

publication: Moscow 

Number of pages: 203 

Publisher: Sports Book, 

Identifier UDC: 379.8,  

Sivolovskaya E.V., 

Shalya O.G. 

“Developmnent of tourist 

routes how direction of 

differentiation of activity 

is on railway transport”  

Newsletter of transport 

and industry. 2009. No. 

28. S. 66-71. 

"Туризм в Кыргызстане 

- Архив публикаций - 

Статистика 

Кыргызстана". 

www.stat.kg. 

Retrieved 17 June 2019 

Progress check tests 

Written and oral 

4 week 7 04.03.-05.03.2020  

Theme 10 

Activities of Tourist Agents, 

Travel Agencies, Development of 

a Travel Itinerary.  

Саse study Rosenbluth 

International. 

4 

5 week 8 11.03.-12.03.2020  

Theme 11 

The Kyrgyz Law “On Tourism”  

State Policy in tourism. 

Active vocabulary 

4 

6 week 9 18.03-19.03.2020  

Theme 12  

Organization of tourist activities. 

Active vocabulary 

4 

7 week 10 25.03.2020  

Theme 13 
Case Study: Organization of 

tourist activities. Bank activities. 

Active vocabulary 

2 

8 week 10 26.03.2020  

Theme 14 

Organization of tourist activities. 

Active vocabulary 

2 

1 ALL  20hrs   

 

 

 

  

http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/


CALENDAR PLAN OF THE COURSE UNIT “ORGANIZATION OF A TOURIST ACTIVIY”, 

distributed by hours, including the week and the titles.  Semester 4 Module Three  
№ Themes/week/date No of 

hours 

References Module 

Preparatory 

Questions 

1 week 11 01.04-02.04.2020  

Theme 15 

Organizational Behaviour 

Work with the Coursework 

draft Case with statistical 

data 

4 Aspects of Tourism. TOURISM 

AND DEVELOPMENT. 

Concepts and Issues. Edited by 

Richard Sbarpley and David J. 

Telfer. Clevedon, 2002. 
Guerrier, Y. Organizational 

Behaviour in Hotels and 

Restaurants: An International 

Perspective. South Bank 

University, 1999. 
Ioamides, D. and Debbage, K. G. 

The Economics of the Tourism 

Industry: A Supply - side 

Analysis. Routledge, London, 

2000. 
Swarbrooke, J. Business Travel 

and Tourism. Oxford, 2001. 
Багиев Г.Л., Асаул A.H. 
Организация 

предпринимательской 

деятельности. СПб.: Изд-во 

СПбГУЭФ, 2001. 
The Globalist, 

http://www.theglobalist.com. 
Wikipedia, 

http://en.wikipedia.org. 
http://www.entrepreneur.com. 
"Туризм в Кыргызстане - 

Архив публикаций - 

Статистика Кыргызстана". 

www.stat.kg. Retrieved 17 June 

2019 

Progress check 

tests 

Written and oral  

2 week 12 08.04-09.04.2020  

Theme 16 

Business Travel and 

Tourism. Case with 

statistical data. 

4 

3 week 13 15.04-16.04.20  

Theme 17  
Case Study: Organization of 

tourist activities. 

4 

4 week 14 22.04-23.04.2020  

Theme 4  

Organization of economic 

activities and tourism 

financing. Active vocabulary 

Case with statistical data 

4 

5 week 15 29.04.2020  

Theme 5  

Case Study: Safety and 

Insurance.  

2 

6 week 15 30.04.2020  

Theme 6  

Case Study: Catering 

Activities Organization.  

2  

1 ALL  20hrs   

 

Semester4, Student’s Individual Work Schedule 

 
№ Week 

Months 
H H H 4 5 6 7 8 9 10 11 12 13 14 15 16 

A total of 
scores 

January February March  

1 Continuous 
assessment 

15 15 10 40 

scores 

2 Delivery 

deadline 
Coursework 

20.02 - 28.02. 

2020 

19.03 - 27.03. 2020. 30.04 - 12.05.2020  

 

http://www.theglobalist.com/
http://en.wikipedia.org/
http://www.entrepreneur.com/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/
http://www.stat.kg/ru/publications/sbornik-turizm-v-kyrgyzstane/


Introduction to the course 

 

The course "Organization of tourist activity" is a key link in the study of organizational and 

managerial foundations of planning, designing and implementing professional tourist activities. 

 

Therefore, the study of the course is aimed at examining the key points in the process of organizing 

tourism activities in the context of the development of the modern tourism industry. 

The relevance of studying the course is due to the role and importance of organizational aspects in 

the implementation of effective tourism activities. 

 

During the course study, special attention is paid to the analysis of the current situation in the 

development of tourism, the regulatory framework for the organization and development of 

tourism activities, the problems and prospects of the development of the tourism industry in 

general, and the region in particular.  

 

The aim and goals of the discipline: mastering and training students as the specialists who is able 

to arrange and competent in the formation of system of knowledge about tourism activities; 

theoretical knowledge and practical skills in the field of tourism business organization. 

 

The organization of tourism activity is a complex multi-level system of planning, implementation, 

analysis of problems and identifying prospects for the development of the tourism industry as a 

whole, and individual tourism enterprises in particular. Therefore, the study of the course is aimed 

at examining the key points in the process of organizing tourism activities in the context of the 

development of the modern tourism industry.  

 

During the process of studying the discipline, students should be acquainted with the theoretical 

foundations of the functioning of tourist enterprises and the specifics of the organization of tourist 

activity. The purpose of mastering the discipline is to learn how to develop a draft strategy for 

organizing and developing the current direction of regional tourism. Tasks of mastering the 

discipline: 1) to identify the specifics of the organization of modern tourism activities; 2) to 

develop a draft strategy for the organization and development of the current direction of tourism 

in the region (for example, the municipality). 

 

Each learning subject has its own object and subject of study. The course unit object is that 

education based on real facts that we plan to teach and achieve. The course unit subject is that 

special area of knowledge that is studied in University.  

 

Materials of the teaching aid allow you to consistently organize classroom and independent work 

of students in mastering the basic professional competencies of bachelors in the tourism sphere.  

A theoretical study of the material is designed at identifying the features of the development of the 

modern tourism industry, the nature of the organization of tourism activities, the regulatory 

framework for the organization of tourism activities in general and the activities of tourism 

enterprises in particular, the qualification requirements and job responsibilities of employees of a 

tourism enterprise, the tourism enterprise management model for consumer services; 

organizational stages of the service process in the field of tourism, strategy and development of 

tourism enterprises. 

 

Independent work of students (or Self-study) involves activities to identify the specifics and main 

directions of partnerships in tourism activities; assessing the role of regulatory documents in the 

professional activities of tourism enterprises and the development of tourism in the country as a 

whole; the development of innovation plans to improve the activities of a tourism enterprise; 

conducting marketing research on the state of the tourism industry in the region; identify problems 



and prospects for the development of the modern tourism industry; designing development 

strategies for the regional tourism industry. During the preparation and conduct of individual and 

self-study sessions, students must demonstrate not only the theoretical material competence, but 

also practical skills in analyzing the main sources of the issues addressed, identifying problems 

and prospects for their development in modern conditions of development of the tourist industry. 

Topics for independent study suggest practical work on the study of the regional tourist services 

market. 

 

The course consists of 5 modules, each of which successively examines the theoretical and 

practical aspects of organizing tourism activities. Module 1 “Organization of modern tourist 

activities” is aimed at identifying the specifics of organizing modern tourist activities and includes 

the following structural elements. Training element 1.1. "Organizational foundations of tourism 

activities" is focused on the study of organizational aspects of modern tourism activities. Particular 

attention is paid to studying the main trends in the development of the tourism industry in Kyrgyz 

Republic and the world at the present stage, analyzing the regulatory framework for the 

development of the modern tourism industry, analyzing the regional tourism services market, 

studying the methodology for determining the direction and specifics of the travel agency, the 

specifics of the functioning of the tourism industry organization management system. The main 

thematic blocks of the educational element: The main characteristics of tourism as a socio-

economic category. The structure and composition of the tourism industry. The main types of 

tourism and the dynamics of their development in international tourism. Organization of 

management of the tourism industry. Features of the development of tourism and the organization 

of tourism in Kyrgyz Republic at the present stage. Legislation of the Kyrgyz Republic in the field 

of tourism. State regulation of the tourism sector in regions of the Kyrgyz Republic. Tourism 

management in the region (on the example of the Issyk-Kul, Osh and Naryn and others). 

 

Consequently, in order to reveal the concept of "tourism activities", it is necessary to consider the 

basic areas of the organization in tourism activities - the activities of tourist organizations, travel 

agencies – 

 tour operators and travel agents;  

 activity of passenger transport; 

 activity of accommodation and food service; 

 activities to provide recreational, cultural, excursion, sports, entertainment and other activities; 

 activities to provide additional and support activities for tourists. 

 

The course unit serves as the final stage of work on the language (vocabularies) and sets the 

following goals:  

 deepening of the language knowledge (enriching vocabulary due to typically English speech 

and construction phrases, expanding the thematic dictionary); development of understanding 

skills of the original English text; 

 improving the skills of written and spoken language; 

 learning skills in thoughtful reading and understanding of scientific professional text.  

The main literature is based on original authentic texts, arranged in a thematic order, in connection 

with which of gradual growth of the linguistic principle and grammatical difficulties has not 

always been observed. To eliminate possible problems, the authors provided the textbook with an 

extensive vocabulary, including not only the basic vocabulary, but also a potential body of words 

and expressions related to certain professional activities. As the lecturer used phonetic 

transcriptions for each lecture delivery.  

1. GOALS AND OBJECTIVES OF LEARNING COURSE UNIT 



Aims of the course unit: Students learn how all the aspects regarding organization/arrangement 

of tourist activities, techniques of travel organization, basic knowledge of civil and commercial 

law of the travel trade. To teach students how each part involved in a travel agreement can protect 

its rights and to enable them to establish responsibility. To familiarize with the operation of a travel 

agency, its supplies, and their products. 

After the completion of the course unit, the students will be able to get the insight into the 

organization of a tourist activity, types of activities, paid by tourists, types of tourists, special forms 

of tourism, legislation for tourism related to tax, insurance, safety and risk activities.  

In accordance with the goal, students, undergraduate students need to study and master the 

questions followed by themes presented below.  
2. COURSE UNIT IN THE PRINCIPLE ORGANISATION PRORGAM  

The course unit "Organization of tourist activities» tailored for the university qualification in an 

“International Tourism” that usually the student takes 4 years of study, and is included in the 

compulsory volume of special subjects studied in the State educational standard. 

According to the curriculum, the total workload of the course unit is 60 hours 3 credit units per 

semester: 3 - 4 (120 hours), 60 hours used for students' self-study (coursework). Lectures are 32 

hours. Practical classes and 28 hours practical (exercises/seminars) per semester. 
3. COMPULSARY/OPTIONAL 

The course unit “Organization of tourist activities” is compulsory. The course remains the 

backbone of the area’s economy and international tourism. Learning of which is aimed at bachelor’ 

degree education as training a specialist with an economic type of thinking, a system of knowledge 

about the principles and methods of practical1 foresight2 to tourism development in the Kyrgyz 

Republic and in its neighboring countries of Central Asia (for example in Uzbekistan) worldwide 

as well. 
4. PREREQUISITES 

Basic knowledge of civil and commercial law of the travel trade. 
5. COMPETENCE OF A STUDENT 

The process of studying the course unit is aimed at formation of the elements of the following 

competencies in accordance with the Bachelor's degree program in the field of 

"International tourism: Organization of tourist activities"  
Competence of a student after the overview of all the aspects regarding the organization of tourist 

activities upon completion of the course, students will be able to 

5. 1. Scope of competencies of a student after the overview of all the aspects regarding the 

organization of tourist activities upon the completion of the course, students will be able to 
‒ understand well and analytically evaluate the theory, methods and results of education, use an 

interdisciplinary approach and integrate the achievements of various learning to gain new 

knowledge (ОК-1).   

‒ compile a complete program for a couch Tour, Hiking & Orienteering (To Burana, go trekking 

in Yssyl-Ata, on Friday April 10th 2020 Waterfall, hot spring). (Soft skills). 

‒ simplify and logically evaluate the results obtained by native and foreign researchers, to identify 

the prospects for the course, to compile an examination/program (ПК-1). 

‒ evaluate and integrate learnt theories and concepts, determine the limits of their applicability in 

solving professional problems(ОК-2).   

‒ conduct self-study in accordance with the delivered lectures (professional competence-2/ (ПК-

2). 

‒ select the necessary coursework methods, modify existing ones and develop new methods based 

on the tasks of the particular study (ОК-3).  

                                                 
1 practical1 (i.e. relating to real situations and actions)  

 
2 foresight2 (i.e. ability to know or judge what will happen or what you will need in the future) 



‒ explain the applicability of the theoretical and practical significance of the chosen topic of the 

course work (ПК-3). 

‒ gain basic knowledge of the Kyrgyz Republic Law "On Tourism", standardization in the field of 

tourism of the Kyrgyz Republic, as well as economic laws, principles and regulatory framework 

governing tourism, as well as specialized enterprises for the production of tourist activities. (ПК- 

3). 

Students will be able to comprehend well;/Знать: 

‒ definitions of tourism, main tourism categories; 

‒ legislation for tourism and legal support of tourist activities in the Kyrgyz Republic; 

‒ factors of Tourism; 

‒ tourism resources and infrastructure are the main components of tourism. Case study:  

‒ passenger transport activities; 

‒ contracts and partnerships. Case study: Border Control. Regulation in the air transport sector: 

Railway/Aviation;  

‒ travel safety, travel insurance;  

‒ things Locals Wish Tourists Would Stop Doing; 

‒ things Locals Wish Tourists Would Stop Doing; 

‒ tourist activities, types of activities consumed by tourists; 

   ‒ accommodation activities; 

‒ activities of public catering establishments; 

‒ activities of travel agencies, tour operators and guides; 

‒ cultural activities 

‒ recreational and other entertainment activities; 

‒ various tourist activities 

‒ Visa Issues. Passport and Cross Border and Customer Controls 

 

Students will be able to acquire for themselves learning to /Уметь: 

‒ distinguish the main types and categories of tourism (inbound, outbound and etc.) (health-

resort, beachfront and etc),  

‒ put theory into test; 

‒ practice the sections as basic knowledge of Kyrgyz Republic Law "On Tourism", which is 

aimed at realizing the rights of citizens to rest, leisure and business development; provisions of 

regulatory legal documents in the implementation of professional activities, as well as in the 

conditions of its regulation; 

‒ determine the legal, economic, social and organizational basics for tourism and activities in 

this field; 

 

Students gain for themselves through the acquired learning /Владеть  

‒ to use competently their knowledge and participate in group work discussion, as well use during 

their practice; 

‒ to prepare materials on Coursework and to produce the report on their practice. 

 
8. THEMES OF THE COURSEWORK   

Tentative Themes of Coursework on the subject: “Tourism activities organization”/Темы 
курсовых работ по дисциплине: «ОТД»  
1. Анализ современного состояния гостиничной индустрии в Кыргызской Республике. 

Analyzing the current situation of Hospitality Industry in the Kyrgyz Republic  

2. Безопасность клиентов в сфере гостеприимства. 

Clients’ security (safe situation) in Hospitality 

3. Бизнес-план туристической фирмы. 

A Travel Company’s Business Plan 



4. Горнолыжный туризм в Кыргызстане: современное состояние и перспективы 

развития. 

Mountain-skiing tourism in Kyrgyz Republic status and development in a realistic 

position. 

5. Горный туризм: приоритетное направление в туристической деятельности 

Кыргызской Республики. 

Mountain Tourism: top priority guidelines on tourist activity and travel company’s 

operations in the Kyrgyz Republic. 

6. Гостиничные службы, их современное состояние, проблемы и перспективы 

развития. 

Hotel activities: current situation, challenges and perspective development. 

7. Государственная поддержка отрасли туризма в Кыргызской Республике. 

State empowerment of Tourism in the Kyrgyz Republic.  

8. Инвестиции в туризм Кыргызской Республики. 

Investments in tourism of the Kyrgyz Republic. 

9. Инновации в туризме, необходимость их внедрения. 

Innovation in tourism, the prerequisites for their implementation. 

10. Интерьер гостиниц и предприятий питания Кыргызской Республики. 

Interior of hotels and catering enterprises of the Kyrgyz Republic. 

11. Использование историко-культурных ресурсов в туризме Кыргызстана.  

Historical and Cultural Resources Use for tourism of the Kyrgyz Republic. 

12. Использование современных информационных технологий в сфере туризма. 

Modern information technologies use for tourism. 

13. Исследования маркетинговой среды туристского предприятия в Кыргызской 

Республике.     

Research marketing environment of a tourist enterprise in the Kyrgyz Republic. 

14. Культура обслуживания в гостиничной индустрии Кыргызской Республики.  

Culture of service in the hotel industry of the Kyrgyz Republic. 

15. Курортно-рекреационный туризм в Кыргызстане и пути его развития. 

Health and recreational tourism in the Kyrgyz Republic and developments. 

16. Маркетинг страны как туристического объекта. 

Country marketing as a tourist object.        

17. Маркетинговая коммуникационная стратегия туристского предприятия.  

Marketing communication strategy of a tourist initiative. 

18. Маркетинговые исследования   туристических услуг на рынке Кыргызской Республики. 

Tourist activities marketing research in the market of the Kyrgyz Republic. 

19. Маркетинговые исследования потребителей туристских услуг в Кыргызской 

Республике. 

Consumers of tourist activities in the Kyrgyz Republic marketing research. 

20. Маркетинговые исследования рынка гостиничных услуг.  

Market research on the hotel activities market. 

21. Маркетинговые технологии в индустрии туризма Кыргызской Республики. 

Marketing technologies in the tourism industry of the Kyrgyz Republic. 

22. Менеджмент и его роль в развитии туристической отрасли Кыргызской Республики. 

Management and its role in tourism industry development of the Kyrgyz Republic. 

23. Направления устойчивого развития туризма в Кыргызской Республике на современном 

этапе. 

Guidelines of sustainable development of tourism in the Kyrgyz Republic at the present. 

24. Организация предпринимательской деятельности в сфере туризма. 

Organization of entrepreneurial activities in the field of tourism. 

25. Организация маркетинга на туристическом предприятии в современных 

условиях. 



Marketing organization at a tourist enterprise in modern conditions. 

26. Организация обслуживания гостиничного комплекса в Кыргызской Республике. 

Organization of hotel activities in the Kyrgyz Republic. 

27. Освоение санаторно-курортных туристических ресурсов Кыргызстана. 

Sanatorium and resort tourist resources degree of management in Kyrgyzstan. 

28. Особенности ценообразования в туризме Кыргызстана. 

Pricing peculiarities in the tourism of the Kyrgyz Republic. 

29. Особо охраняемые природные территории Кыргызстана. 

Specially Protected Natural Areas of the Kyrgyz Republic. 

30. Оценка эффективности деятельности предприятий социально – культурного сервиса и 

туризма. 

Effectiveness of social and cultural activities enterprises evaluation and tourism. 

31. Перспективы вхождения гостиниц Кыргызской Республики в международные 

гостиничные цепи и Ассоциации.  

Entry perspectives of the Kyrgyz Republic hotels into international hotel chains and the 

Association. 

32. Перспективы развития анимации в туристическом бизнесе Кыргызстана. 

Perspective developments of animation in the tourist business of the Kyrgyz Republic. 

33. Перспективы развития маркетинга в туризме Кыргызстана. 

Perspective developments of marketing in tourism of the Kyrgyz Republic. 

34. Приоритетные виды туризма в регионах Кыргызской Республики. 

Priority forms of tourism in the regions of the Kyrgyz Republic. 

35. Проблемы и перспективы развития гостиничной индустрии Кыргызстана. 

Problems and perspectives for development of the hotel industry in the Kyrgyz Republic. 

36. Психология отношений персонала отеля с клиентами.  

Psychology of hotel staff relationships with clients. 

37. Пути улучшения проведения экскурсий в Кыргызстане. 

Ways to improve excursions the conduct of in the Kyrgyz Republic. 

38. Развитие внутреннего туризма в Кыргызстане. 

Development of domestic tourism in the Kyrgyz Republic. 

39. Реклама в туризме Кыргызской Республики: проблемы и перспективы развития. 

Advertising in the tourism of the Kyrgyz Republic: problems and perspective developments.  

40. Рекламная деятельность фирмы как фактор повышения эффективности организации. 

Advertising and promotion activities of a company as increasing the effectiveness of the 

organization element. 

41. Ресторанное обслуживание иностранных туристов в Кыргызской Республике. 

Restaurant service for foreign tourists in the Kyrgyz Republic. 

42. Роль туризма в экономике Кыргызстана. 

The role of tourism in the economy of Kyrgyzstan. 

43. Санаторно-курортный туризм в Кыргызстане и перспективы его развития. 

Medical tourism (Sanatorium-resort vacation) and Spa tourism (SPA – a place where people 

go to improve their health by exercising or by having baths in special water – курорт с 

минеральными водами, оздоровительный центр For example: a health spa, spa town) in the 

Kyrgyz Republic and its perspective developments. 

44. Сегментация туристического рынка Кыргызской Республики. 

Tourism market segmentation of the Kyrgyz Republic. 

45. Совершенствование механизма управления туристкой отраслью Кыргызской 

Республики.  

Improving tourism industry management of the Kyrgyz Republic. 

46. Современные тенденции развития предприятий средств размещения.  

Recent trends in the development of enterprises of accommodation facilities. 

https://dictionary.cambridge.org/dictionary/english-russian/health


47. Современный подход к эффективному управлению туристическими предприятиями 

Кыргызской Республики. 

The new approach to effective management of tourist enterprises of the Kyrgyz Republic. 

48. Стратегическое управление туристской фирмой. 

Strategic management of a tourist firm. 

49. Техника и технологии в туризме Кыргызской Республики. 

Tourism Procedure and technology in the Kyrgyz Republic. 

50. Транспортные услуги и экологические проблемы транспорта. 

Transport activities and environmental problems of transport. 

51. Туризм Кыргызской Республики в системе международных отношений. 

Tourism of the Kyrgyz Republic in International Relations. 

52. Туризм и охрана природы Кыргызстана. 

Tourism and wildlife/nature preservation in the Kyrgyz Republic. 

53. Туризм на Великом Шелковом пути: перспективы развития. 

Tourism on the Great Silk Road: perspective developments. 

54. Туристические регионы и центры туризма в Кыргызстане. 

Tourist regions and tourism centers in the Kyrgyz Republic. 

55. Туристский и гостиничный бизнес в Кыргызской Республике. 

Tourist and hotel business in the Kyrgyz Republic. 

56. Туристско-рекреационные ресурсы Кыргызской Республики и их использование. 

Tourist and recreational resources of the Kyrgyz Republic and their use 

57. Туроператорские и турагентские организации в Кыргызской Республике. 

Tour operators and tour agencies in the Kyrgyz Republic 

58. Управление конфликтами в сфере туризма.  

Conflict Management for Tourism 

59. Управление персоналом гостиницы. 

Hotel Personnel Management 

60. Управление человеческими ресурсами в индустрии гостеприимства Кыргызской 

Республики. 

Human resources management in Hospitality industry of the Kyrgyz Republic. 

61. Экотуризм: проблемы и перспективы развития в Кыргызской Республике. 

Ecotourism: problems and perspective developments in the Kyrgyz Republic. 

62. Экскурсионно-познавательный туризм в Кыргызстане. 

Sightseeing tourism in the Kyrgyz Republic. 

 

Progress check and tests. 
Answer the questions.  

1. What is tourism? 

2. What do major tangible elements include? 

3. What was one of the earliest definitions of tourism provided? 

4. Did the United Nations classify three forms of tourism in 1994? 

5. Is there any difference between intrabound and domestic?  

6. What do people need before they are able to experience tourism? 

7. Did the history of tourism begin in 1937 when the League of Nations used tourism as an official term? 

8. Do you agree with that the tangible elements of tourism are more important than intangible? 

9. What are there three prerequisites factors for tourism? 

10. Is the purpose of tourism only recreation? 

11. Did you know that policy-making is is a noun [ U ]  ALSO policymaking UK 

 /ˈpɒl.ə.siˌmeɪ.kɪŋ/ US ˈpɑː.lə.siˌmeɪ.kɪŋ/ the activity of deciding on new policies, especially by 

a government or political party synonyms and related words Plans and arrangements. Explain it with yur 

own words.  

12. What are the special forms of tourism do you know?  

13. How big is Rosenbluth Travel Agency? 

14. What is the company’s mascot? 

http://dictionary.cambridge.org/dictionary/english/activity
http://dictionary.cambridge.org/dictionary/english/deciding
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http://dictionary.cambridge.org/dictionary/english/especially
http://dictionary.cambridge.org/dictionary/english/government
http://dictionary.cambridge.org/dictionary/english/political
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http://dictionary.cambridge.org/topics/thinking-about-the-future/plans-and-arrangements/


15. Where do they use the salmon? 

16. Why does the company as its mascot use salmon? 

17. When did the company start? How? 

18. What are the company’s annual sales now? 

19. What can business success of the company be traced to? 

20. What is the company’s philosophy concerning customers? 

21. What kind of bosses are in the company? 

22. How well are the associates3 compensated in Rosenbluth? 

23. What are the hiring practices in the company? 

24. What is the turnover rate4 at Rosenbluth? 

25. What is the turnover rate in the industry? 

26. Why is Rosenbluth’s turnover rate so low? 

27. What happened to the travel business in early 1990s? Why? 

28. What did the managers, employees and CEO5 

Test Part II 

A. Choose the best alternatives to complete each sentence 

1. One of the earliest definitions of tourism was provided by the ___________________ economist in 1910, 

who defined it as, “bob total of operators, mainly if an economic nature, which directly relate to the entry, 

stay and movement of foreigners inside and outside of a certain country, city or a region”. 

German  Norwegian   Austrian  Spanish  

2. ____________________, in 1941, defined tourism as “the sum of the phenomena and relationships arising 

from the travel and stay of non-residents, insofar as they do not lead to permanent residence and are not 

connected with any earning activity” 

Joachim and Heiner Bryce and Hanziker       Krapf and Harvey    Hunziker and Krapf  

3. In 1976, Tourism Society of _________________ defined it as “tourism is the temporary, short-term 

movement of people to destination outside the places where they normally live and work and their activities 

during the stay at each destination. It includes movement for all purposes”. 

The Netherlands  Belgium  The Kingdom of Denmark England  

4. In ______, International Association of Scientific Experts in Tourism defined tourism in terms of particular 

activities selected by choice and undertaken outside the home environment. 

 

1910                 1941  1981    1976           

A. In 1994, the United Nations (hereinafter UN) classified three forms of tourism in its Recommendations on 

Tourism Statistics as follows:  

a) (выездной туризм) ______________________, involving residents traveling in an another 

country; 

 

b) (внутренний туризм) ______________________, involving residents of the given country 

traveling only within this country; 

                                                 
3 Associate verb [ T ] UK/əˈsəʊsieɪt/ US  

to relate two things, people, etc in your mind 

связывать 
Most people associate this brand with good quality. 

 
4 Turnover noun UK/ˈtɜːnˌəʊvər/ US  

MONEY [ no plural ] 

how much money a business earns in a period of time 

оборот капитала 

WORKERS [ U, no plural ] 

the rate at which workers leave an organization and new workers joinit 

текучесть (кадров) 
a high turnover of staff 

 
CEO-Chief Executing Office  единоличный исполнительный орган 

or chief executive 

noun [ C ] UK US ALSO chief executive officer 

the person with the most important job in a company 

главный исполнительный директор 
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c) (въездной туризм) ______________________, involving non-residents traveling in the given 

country. 

B. The UN also derived different categories of tourism by combining the three basic forms of as below: 

_____________________ (внутренний туризм), which comprises domestic tourism and inbound tourism; 

_____________________ (национальный туризм), which comprises domestic and outbound tourism; 

______________________ (международный туризм), which consists of inbound tourism and outbound 

tourism. 

C.________________________ is a term coined by the Korea Tourism Organization and widely accepted in Korea. 

Inbound tourism  domestic tourism  outbound tourism  intrabound tourism 

D. Before people are able to experience tourism they usually need at least: 

1__________________2. _______________________3_____________________ 4_______________ 

What do people need before they are able to experience Text part II. A good read 

(end) 

 

VOCABULARY TEST on Organization of economic activity and financing of tourism : Put the 

scrambled words in order.  

1.________________crtioneare - activities that you do for enjoyment when you are not working - развлечение, 
отдых 
 
2. __________________natiocrealer- развлекательный, относящийся к сфере развлечений и отдыху 
 
3.  _______________surelei - the time when you are not working - досуг, свободное время  
 
4.  ________________fortmoc - a pleasant feeling of being relaxed and having no pain 
комфорт, удобство 
 
5. ________________ocsencutive - events, numbers, or periods of time come one after the other. 
последовательный, происходящий подряд 
 
6. __________________rationenumre - the money someone is paid for work they have done оплата, 
вознаграждение 
Syn. ______________warder good work GOOD WORK  something good that you get or experience because you 
have worked hard, behaved well, etc.  награда 
 
7. ________________at oury resulei - в свободное время 
 
8. ________________comrepense - payment that you give to someone when you have caused them difficulty or 
an injury – компенсация 
 
9. ____________angibеlt - something that is real and can be seen, touched, or measured. реальный, ощутимый 
 
10. __________ cidlu- clear and easy to understand четкий, понятный 
 
11 ____________dentevi- obvious to everyone and easy to see or understand 
очевидный, явный 
 
12. ___________vely- _____a charge/fine/tax, etc. to officially demand money 
взимать плату/налагать штраф/взимать налог и т. д. 
 
13. ______________cementvanda -progress прогресс, продвижение 
 
14. _______________tainablesus - able to continue over a period of time устойчивый 
 
15. ______________________ angeablychinret- взаимозаменяемо, равнозначно 
 
16. ___________alloshw-not deep мелкий, неглубокий 
NOT SERIOUS, not showing any interest in serious ideas - поверхностный, пустой 
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17. ______________passenomc- to include a lot of things, ideas, places, etc.  - охватывать, включать 
 
18. _______________nationclini- a feeling that you want to do something 
склонность, желание 
 
19. _____opesl -a surface or piece of land that is high at one end and low at the other 
Склон 
 
Translate into Russian. GAP FILLING PRACTICE 
 

Service noun UK/ˈsɜːvɪs/ US 

SHOP [ U ] help that you get in a place such as a shop, restaurant, or hotel 

обслуживание 
The food was nice, but the service wasn't very good. 

SYSTEM [ C ] a system that supplies something that people need 

услуги, служба 
financial/medical services 

electricity/water services 

They provide a free bus service from the station. 

WORK [ U ] the time you spend working for an organization 

работа, служба 
He retired last week after 25 years' service. 

CEREMONY [ C ] a religious ceremony 

богослужение, служба 
They held a memorial service for the victims of the bombing. 

CAR/MACHINE [ C ] a check on a car or machine in which it is examined for faults and repaired техническое 

обслуживание 

SPORT [ C ] the action of throwing a ball up into the air and hitting it towards the other player in sports such 

as tennis 

подача (мяча)→ SEE ALSO the Civil Service , community service , lip-service , the National Health 

Service , national service , Secret Service 

organization noun ALSO UK -isation UK /ˌɔːɡənaɪˈzeɪʃən/ US  

GROUP [ C ] an official group of people who work together for the same purpose 

организация 
a charitable/voluntary organization 

ARRANGEMENT [ U ] the way that parts of something are arranged 

организация (дел и т. д.) 
Better organization of the office would improve efficiency. 

PLAN [ U ] the planning of an activity or event 

организация, устройство 
Who was responsible for the organization of the conference? 

organizational adjective организационный 
organizational skills 

certification noun [ C/U ]  US /ˌsɜr·t̬ə·fɪˈkeɪ·ʃən/ 

proof or a document proving that someone is qualified for a particular job, or that  

something is of good quality: 

[ C ] Adult workers are increasingly going back to school for a degree or certification 

to improve their job opportunities. 

[ U ] He will seek organic certification of his beef and poultry products. 

Case Study:  

1. mascot noun [ C ] UK /ˈmæskɒt/ US a toy or a child that a person or a team takes with them 

to bring them luck 

талисман 
He's our lucky mascot. 

 

2. Salmon noun [ C, U ] UK  /ˈsæmən/ US PLURAL salmon 

a large, silver fish, or the pink meat of this fish 

лосось, лососина 
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fresh/smoked salmon 

 

3. newsletter noun [ C ] UK  /ˈnjuːzˌletər/ US  

a regular report with information for people who belong to an organization or who are interested in 

a particular subject 

информационный бюллетень 
a monthly newsletter about business and the environment 

4. banner noun [ C ] UK  /ˈbænər/ US  

a long piece of cloth, often stretchedbetween poles, with words or a sign written on it 

знамя 

nametag бирка 

namebadge noun [ C ] UK  /bædʒ/ US  

NAME a piece of plastic, metal, etc that you wear on your clothes showing your name or 

the organization you work for 

карточка на одежде с именем человека и названием организации, где он работает 

5. DECORATION UK US button 

a piece of plastic, metal, etc with words or pictures on it that you wear on your clothes for decoration 

значок 

6. pin noun [ C ] UK  /pɪn/ US FOR CLOTH 

a thin piece of metal with a sharp point used to fasten pieces ofcloth, etc together 

булавка 
She pricked her finger on a pin. 

 

7. Sticker noun [ C ] UK  /ˈstɪkər/ US  

a piece of paper or plastic with writing or a picture on it that you stick onto a surface 

наклейка 
a car sticker 

8. buck noun [ C ] UK /bʌk/ US  

MONEY US INFORMAL 

a dollar 

доллар 

buck verb [ C ] UK /bʌk/ US брыкаться 

tide noun UK/taɪd/ US  SEA [ C ] the regular rise and fall in the level of the sea 

прилив и отлив 
high/low tide 

to buck the tide-окунуться в волну 

9. maverick noun [ C ] UK  /ˈmævərɪk/ US  

someone who thinks and behaves in an unusual way 

человек, не похожий на других, белая ворона 

10. steamship noun [ C ]  UK  /ˈstiːm.ʃɪp/ US  /ˈstiːm.ʃɪp/ 

a ship that moves by steam power параход  

11. back office noun [ C usually singular ]  
UK  /ˌbæk ˈɒf.ɪs/ /ˌbæk ˈɑː.fɪs/ 

the part of a business company that is concerned with running the company and that does 

not deal directly with customers or the public : 

подсобное помещение (Lingvo 12 Serge1985); офисные отделы (Moscowtran); вспомогательный 

офис (ssn); служебный раздел сайта (Alina_Demidova) 

операционный отдел банка; операционно-учётное подразделение, обеспечивающее работу подразделений, 

участвующих в управлении активами и пассивами, осуществляющее деятельность на финансовых 

рынках (vatnik);операционный отдел (livebetter.ru) 

служебный офис (User); специальный отдел обработки документации  

сотрудники, не работающие с клиентами (в фирме raf); отдел сопровождения операций (oVoD); сотрудники, 

не работающие непосредственно с клиентами (в фирме oVoD); аппарат 

I worked for several years as an administrator in the back office of a large corporation. 

We provide back-office services for several companies. 
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12. wage freeze noun [ C usually singular ] UK  /ˈweɪdʒ ˌfriːz/ US  /ˈweɪdʒ ˌfriːz/   замораживание 

заработной платы 

an occasion when a company or government sets the amount paid to workers and will 

not allow any increases 

13. cost saving noun  UK  US [ U ] the fact of saving money, or of spending less money than was 

planned: сокращение расходов 

In the present economic climate cost saving is vital to profitability. 

14. Institute verb [ T ] UK /ˈɪnstɪtjuːt/ US  FORMAL 

to start a plan, law, system, etc 

вводить, учреждать 

1. Economic activity in tourism involves the use of cash and ensuring up to date facilities and infrastructure for 
tourism effectively, increasing foreign exchange earnings (or inflow of foreign currencies) to the state budget, 
co-financing the funds of tourism entities, employment of the population and meeting its diverse needs. 

2. The main tasks of actors or entities to perform the tourist activities are:  
- idea of a tourist product;  

- formation of the market of tourist services;  

- improving the tourism infrastructure;  

- provision of tourist services;  

- idea of a tourist product; 

- development of domestic and international tourism.  

3. Tourism activities incomes formed at the expense of profits that are: 

- from the main activity; 

- from the staying of tourists in hotels, motels, camping sites, etc .; 

- from catering (food) service for tourists;   

- from transport service for tourists; 

- from additional services and other activities. 

 

4. The profit (income) of the agents of tourist activity is subject to taxation in accordance with the legislation of the 

Kyrgyz Republic. In order to protect the natural environment and objects of historical and cultural heritage, these 

entities can transfer part of the profits to local budgets that earmarked for its use. 

VOCABULARY TEST on Organization of economic activity and financing of tourism : Put the 

scrambled words in order and translate the word combination and a sentence into Russian.  

1. DAUPTETO adjective  -  modern, recent, or containing the latest information: новый  
We work hard to keep our database udaptote.  
[ before noun ] udaptote information 

 

2. CILITIFAES noun [ plural ] -  buildings, equipment, or services that are provided for a particular purpose   

материально-техническая база 
сооружения, оборудование, услуги 
sports/washing cilitifaes  
childcare cilitifaes 
 

3. RASTRUFINCRETU noun  the basic systems, such as transport and communication, that a country or organization 
uses in order to work effectively 

инфраструктура  [ usually singular ] 
The country's RASTRUFINCRETU is in ruins. 

 

4. COINME noun money that you earn by working, investing, or producing goods доход  

families on low COINMES  

Tourism accounts for 25% of the country's national COINME. 

5. PFITRO noun money that you get from selling goods or services for more than they cost to produce or provide 
прибыль, доход 
a PFITRO of $4.5 million 
It's very hard for a new business to make a PFITRO in its first year. 

 

6. MEARARK verb  to decide that something, especially money, will be used for a particular purpose 

предназначать  [ often passive ]  
More than $7 million has been MEARAREKD for schools in the area. 
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The land is MEARAREKD for development. 

7. TATIONCI noun a word or piece of writing taken from a written work: выдержка 
All TASTIONCI are taken from the 2013 edition of the text. 

Answer key. Check and self-correct yourself. 
 
1. UP TO DATE adjective  UK  /ˌʌp.tə ˈdeɪt/ US /ˌʌp.tə ˈdeɪt/  modern, recent, or containing the latest information: 

новый  
We work hard to keep our database up to date.  
Мы стараемся сохранить актуальность при обновлении базу данных. 
[ before noun ] up-to-date information 

 

2. Facilities noun [ plural ] UK  /fəˈsɪlətiz/US buildings, equipment, or services that are provided for 

a particular purpose   материально-техническая база 
сооружения, оборудование, услуги 
sports/washing facilities/спортивная база, спорткомплекс/услуги прачечных  
childcare facilities центры/удобства/служба заботы о детях   

3. INFRASTRUCTURE noun [ C ] UK  /ˈɪnfrəˌstrʌktʃər/US the basic systems, such as transport and communication, 

that a country or organization uses in order to work effectively 

инфраструктура  [ usually singular ]  
The country's infrastructure is in ruins. 
Инфраструктура страны находится в руинах. 

4. INCOME noun [ C, U ] UK  /ˈɪŋkʌm/ USmoney that you earn by working, investing, or producing goods 

доход 
families on low incomes  
Tourism accounts for 25% of the country's national income. 
На туризм приходится 25% национального дохода страны. 

5. PROFIT noun [ C, U ] UK  /ˈprɒfɪt/ US money that you get from selling goods or services for more than 

they cost to produce or provide 
прибыль, доход 
a profit of $4.5 million 
It's very hard for a new business to make a profit in its first year. 
Для нового бизнеса очень сложно получать прибыль в первый год 

6. EARMARK verb [ T ] UK /ˈɪəmɑːk/ US to decide that something, especially money, will be used for 

a particular purpose предназначать  [ often passive ]  

More than $7 million has been earmarked for schools in the area.  
Более 7000000 $ были выделены для школ в этой области. 
The land is earmarked for development. 
Земля предназначена для развития. 
 

7. CITATION noun [ C ]  UK /saɪˈteɪ.ʃən/ US /saɪˈteɪ.ʃən/ 

a word or piece of writing taken from a written work: выдержка 
All citations are taken from the 2013 edition of the text. 
ANSWER KEY 
UP TO DATE adjective  UK /ˌʌp.tə ˈdeɪt/ US /ˌʌp.tə ˈdeɪt/  modern, recent, or containing the latest information: 
новый  
We work hard to keep our database up to date.  
[ before noun ] up-to-date information 

Facilities noun [ plural ] UK  /fəˈsɪlətiz/US buildings, equipment, or services that are provided for 

a particular purpose   материально-техническая база 
сооружения, оборудование, услуги 
sports/washing facilities 
childcare facilities 

INFRASTRUCTURE noun [ C ] UK  /ˈɪnfrəˌstrʌktʃər/US the basic systems, such as transport and communication, that 

a country or organization uses in order to work effectively 

инфраструктура  [ usually singular ] The country's infrastructure is in ruins. 

INCOME noun [ C, U ] UK /ˈɪŋkʌm/ USmoney that you earn by working, investing, or producing goods 
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доход 
families on low incomes  
Tourism accounts for 25% of the country's national income. 

PROFIT noun [ C, U ] UK /ˈprɒfɪt/ USmoney that you get from selling goods or services for more than they cost to 

produce or provide 
прибыль, доход 
a profit of $4.5 million 
It's very hard for a new business to make a profit in its first year. 
 

EARMARK verb [ T ] UK /ˈɪəmɑːk/ US to decide that something, especially money, will be used for 

a particular purpose предназначать  [ often passive ] More than $7 million has been earmarked for schools in 

the area. 

 
The land is earmarked for development. 

CITATION noun [ C ]  UK /saɪˈteɪ.ʃən/ US /saɪˈteɪ.ʃən/ 

a word or piece of writing taken from a written work: выдержка 
All citations are taken from the 2013 edition of the text. 
  
Test II on March 24 2018 

I. Tasks on pages 82, 83, 84 &85 

II. Page 82 

III. Page 83 

IV. Page 84 

 

V. Please, retell the text in English and fill the gaps. 

Президент Узбекистана Шавкат Мирзиёев на видеоселекторном совещании по вопросам развития туризма в 

стране 22 февраля поручил упростить порядок регистрации иностранных туристов. Об этом сообщает пресс-

служба главы государства. 

Действующий порядок, согласно которому туристы должны регистрироваться по месту жительства в 

течение трех дней с момента приезда в Узбекистан, создает для них неудобства, отметил руководитель 

страны. Обеспечение безопасности туристов — задача правоохранительных органов, сказал он. 

Fill the gap with right spelling. 

1.__________________________ [ C ] noun UK /ˈɔːdər/ US  

1) an instruction that someone must obey 
to obey ______ 

to give ______ 

 

2.________________________ [ U ] a situation in which people obey laws and there is no trouble 

The army was brought in to restore _______o the troubled province. 

→ OPPOSITE ________ 

 

noun [ plural ] UK /raɪts/ US freedom to do and say things without fear of punishment → SEE ALSO civil 

______ , human _______ 

 

____________________adjective [ always before noun ] UK /ɪɡˈzɪstɪŋ/ US  

which exist or are used at the present time 

Турист должен путешествовать, а не ходить по учреждениям органов внутренних дел. Если мы хотим 

создать рабочие места за счет туризма, необходимо не предъявлять туристу требования, а создавать условия 

для него», — подчеркнул Шавкат Мирзиёев. 

Президент дал указания по переводу системы регистрации полностью в электронный формат. Обязательства 

по регистрации туристов должны быть возложены на органы внутренних дел, гостиницы, медицинские 
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учреждения, частные дома, физических и юридических лиц, размещающих туристов, а гости страны должны 

быть освобождены от этой заботы, заявил глава государства. 

Vocabulary test 

Service noun UK/ˈsɜːvɪs/ US 

SHOP [ U ] help that you get in a place such as a shop, restaurant, or hotel 

обслуживание 
The food was nice, but the service wasn't very good. 

SYSTEM [ C ] a system that supplies something that people need 

услуги, служба 
financial/medical services 

electricity/water services 

They provide a free bus service from the station. 

WORK [ U ] the time you spend working for an organization 

работа, служба 
He retired last week after 25 years' service. 

CEREMONY [ C ] a religious ceremony 

богослужение, служба 
They held a memorial service for the victims of the bombing. 

CAR/MACHINE [ C ] a check on a car or machine in which it is examined for faults and repaired техническое 

обслуживание 

SPORT [ C ] the action of throwing a ball up into the air and hitting it towards the other player in sports such 

as tennis 

подача (мяча)→ SEE ALSO the Civil Service , community service , lip-service , the National Health 

Service , national service , Secret Service 

organization 

noun ALSO UK -isation UK  /ˌɔːɡənaɪˈzeɪʃən/ US  

GROUP [ C ] an official group of people who work together for the samepurpose 

организация 
a charitable/voluntary organization 

ARRANGEMENT [ U ] the way that parts of something are arranged 

организация (дел и т. д.) 
Better organization of the office would improve efficiency. 

PLAN [ U ] the planning of an activity or event 

организация, устройство 
Who was responsible for the organization of the conference? 

organizational adjective организационный 
organizational skills 

certification noun [ C/U ]  US  /ˌsɜr·t̬ə·fɪˈkeɪ·ʃən/ 

proof or a document proving that someone is qualified for a particular job, or that  

something is of good quality: 

[ C ] Adult workers are increasingly going back to school for a degree or certification 

to improve their job opportunities. 

[ U ] He will seek organic certification of his beef and poultry products. 

Case Study:  

1. mascot noun [ C ] UK  /ˈmæskɒt/ US a toy or a child that a person or a team takes with them 

to bring them luck 

талисман 
He's our lucky mascot. 

 

2. Salmon noun [ C, U ] UK  /ˈsæmən/ US PLURAL salmon 

a large, silver fish, or the pink meat of this fish 

лосось, лососина 
fresh/smoked salmon 

 

3. newsletter noun [ C ] UK  /ˈnjuːzˌletər/ US  
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a regular report with information for people who belong to an organization or who are interested in 

a particular subject 

информационный бюллетень 
a monthly newsletter about business and the environment 

4. banner noun [ C ] UK  /ˈbænər/ US  

a long piece of cloth, often stretchedbetween poles, with words or a sign written on it 

знамя 

nametag бирка 

namebadge noun [ C ] UK  /bædʒ/ US  

NAME a piece of plastic, metal, etc that you wear on your clothes showing your name or 

the organization you work for 

карточка на одежде с именем человека и названием организации, где он работает 

5. DECORATION UK US button 

a piece of plastic, metal, etc with words or pictures on it that you wear on your clothes for decoration 

значок 

6. pin noun [ C ] UK  /pɪn/ US FOR CLOTH 

a thin piece of metal with a sharp point used to fasten pieces ofcloth, etc together 

булавка 
She pricked her finger on a pin. 

7. Sticker noun [ C ] UK  /ˈstɪkər/ US  

a piece of paper or plastic with writing or a picture on it that you stick onto a surface 

наклейка 
a car sticker 

8. buck noun [ C ] UK  /bʌk/ US  

MONEY US INFORMAL 

a dollar 

доллар 

buck verb [ C ] UK  /bʌk/ US брыкаться 

tide noun UK  /taɪd/ US  SEA [ C ] the regular rise and fall in the level of the sea 

прилив и отлив 
high/low tide 

to buck the tide-окунуться в волну 

9. maverick noun [ C ] UK  /ˈmævərɪk/ US  

someone who thinks and behaves in an unusual way 

человек, не похожий на других, белая ворона 

10. steamship noun [ C ]  UK  /ˈstiːm.ʃɪp/ US  /ˈstiːm.ʃɪp/ 

a ship that moves by steam power параход  

11. back office noun [ C usually singular ]  
UK  /ˌbæk ˈɒf.ɪs/ /ˌbæk ˈɑː.fɪs/ 

the part of a business company that is concerned with running the company and that does 

not deal directly with customers or the public : 

подсобное помещение (Lingvo 12 Serge1985); офисные отделы (Moscowtran); вспомогательный 

офис (ssn); служебный раздел сайта (Alina_Demidova) 

операционный отдел банка; операционно-учётное подразделение, обеспечивающее работу подразделений, 

участвующих в управлении активами и пассивами, осуществляющее деятельность на финансовых 

рынках (vatnik);операционный отдел (livebetter.ru) 

служебный офис (User); специальный отдел обработки документации  

сотрудники, не работающие с клиентами (в фирме raf); отдел сопровождения операций (oVoD); сотрудники, 

не работающие непосредственно с клиентами (в фирме oVoD); аппарат 

 

I worked for several years as an administrator in the back office of a large corporation. 

We provide back-office services for several companies. 
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12. wage freeze noun [ C usually singular ] UK /ˈweɪdʒ ˌfriːz/ US /ˈweɪdʒ ˌfriːz/   замораживание 

заработной платы 

an occasion when a company or government sets the amount paid to workers and will 

not allow any increases 

13. cost saving noun  UK US [ U ] the fact of saving money, or of spending less money than was 

planned: сокращение расходов 

In the present economic climate cost saving is vital to profitability. 

14. Institute verb [ T ] UK /ˈɪnstɪtjuːt/ US FORMAL 

to start a plan, law, system, etc 

вводить, учреждать 
8 февраля 2018, 14:48 

8 February 2018, Kyrgyzstan Standardization of tourism is based on the Technical Committee 

Стандартизация в области туризма Кыргызстана на базе технического комитета 

 

On January 7, 2018, the Memorandum of Cooperation on standardization, certification of tourist services and 

service organizations in the Kyrgyz Republic signed between the Tourism Department of the Ministry of Foreign 

Affairs of the Kyrgyz Republic, the Center for Standardization and Metrology under the Ministry of Energy of the 

Kyrgyz Republic and the Association "Economic Chamber". 7 января 2018 года состоялось Официальное 

подписание Меморандума о сотрудничестве между Департаментом туризма при МКИТ КР, Центром по 

стандартизации и метрологии при МЭ КР и Ассоциацией «Экономическая палата» в области 

стандартизации, сертификации туристических и сервисных услуг в Кыргызской Республике. 

https://dictionary.cambridge.org/help/codes.html
https://dictionary.cambridge.org/dictionary/english/occasion
https://dictionary.cambridge.org/dictionary/english/company
https://dictionary.cambridge.org/dictionary/english/government
https://dictionary.cambridge.org/dictionary/english/amount
https://dictionary.cambridge.org/dictionary/english/paid
https://dictionary.cambridge.org/dictionary/english/worker
https://dictionary.cambridge.org/dictionary/english/allow
https://dictionary.cambridge.org/dictionary/english/increase
https://dictionary.cambridge.org/help/codes.html
https://dictionary.cambridge.org/dictionary/english/saving
https://dictionary.cambridge.org/dictionary/english/money
https://dictionary.cambridge.org/dictionary/english/spending
https://dictionary.cambridge.org/dictionary/english/money
https://dictionary.cambridge.org/dictionary/english/plan
https://dictionary.cambridge.org/dictionary/english/present
https://dictionary.cambridge.org/dictionary/english/economic
https://dictionary.cambridge.org/dictionary/english/climate
https://dictionary.cambridge.org/dictionary/english/cost
https://dictionary.cambridge.org/dictionary/english/saving
https://dictionary.cambridge.org/dictionary/english/profitability
https://dictionary.cambridge.org/help/codes.html
https://dictionary.cambridge.org/dictionary/english-russian/start_1
https://dictionary.cambridge.org/dictionary/english-russian/plan_1
https://dictionary.cambridge.org/dictionary/english-russian/law
https://dictionary.cambridge.org/dictionary/english-russian/system


 

 

The Technical Committee for Standardization No. 33, Tourism and Services established based on the Association 

"Economic Chamber".  In order to effectively interact with public and state agencies, to improve the quality of 

tourist and service services in the Kyrgyz Republic. В целях эффективного взаимодействия общественно-

государственных структур, для совершенствования качества туристических и сервисных услуг в 

Кыргызской Республике на базе Ассоциации «Экономическая палата» образован Технический комитет по 

стандартизации №33 «Туризм и сервисные услуги».  

 

It is expected that the Technical Committee on Standardization develops (actualize) national standards, 

consideration of interstate, international standards and national standards of tourism in developed countries and 

certification of tourism, as well as  services in the Kyrgyz Republic as a universal, model tool for improving the 

quality of services in the tourism industry within their activities. В рамках деятельности Технического комитета 

по стандартизации ожидается разработка (актуализация) национальных стандартов, экспертиза 

межгосударственных, международных стандартов и национальных стандартов развитых стран в области 

туризма и деятельности по сертификации туристических и сервисных услуг в Кыргызской Республике как 

универсального, модельного инструмента повышения качества услуг в отрасли туризма Кыргызстана. 

 

(конец примерных тестов) 
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Rosenbluth international 
17.12.2010 

Rosenbluth is the fourth largest travel agency in the USA. Employees: 

3,000. Rosenbluth International is the only company in America that uses a 

salmon as its mascot.  Salmons appear on the internal newsletter, banners, 

name tags, pins, stickers, stationery, and mugs. Rosenbluth even sends a 

stuffed salmon doll to clients.  

 

Why the salmon? Because the salmon likes to buck the tide. Inspirer of the 

salmon motif and chief tide bucker is CEO Hal Rosenbluth. He likes to do 

things differently. And Hal Rosenbluth’s maverick style has paid off. 

(Лосось — это всего лишь общее название большого семейства рыбы. Они могут жить как в 
соленой воде, так и в пресной. Вся рыба этого огромного семейства обладает нежным и 
вкуснейшим мясом, что делает ее настоящим деликатесом (мясо представлено на фото). 

 

Мясо лосося – деликатес 

(Лосось — это всего лишь общее название большого семейства рыбы. Они могут 
жить как в соленой воде, так и в пресной. Вся рыба этого огромного семейства 
обладает нежным и вкуснейшим мясом, что делает ее настоящим деликатесом 
(мясо представлено на фото). 

 

Мясо лосося – деликатес 



Сёмга 

 

Семга 

Очень крупная разновидность лососевых. Вырастает до 1,5 метров в длину и набирает в весе 
более 40–а килограммов. Считается одним из лучших деликатесов. В народе ее называют 
царской рыбой.) 

 

The company started in 1892 when Hal Rosenbluth’s great-grandfather Marcus 

started the enterprise in an ethnic Philadelphia neighborhood to book steamship 

tickets for his neighbors to bring their European relatives to the United States. Now 

http://tutryba.ru/wp-content/uploads/2014/05/image016.jpg


its annual sales exceed $1.5 billion and more than 5,000 associates work at 582 sites 

in 396 cities. But it’s not surprising if you’ve never heard of Rosenbluth, since 95 

percent of its business comes from some 1,500 corporate clients, including Du Pont, 

Merck, Chevron, Kodak, and General Electric. 

Some of Rosenbluth’s business success can be traced to technology— they’ve long 

been a leader in computer automation of travel reservations. And they’ve made what 

others consider brilliant tactical moves—like being the first firm to develop its own 

back office (accounting and client reporting system) that is independent of the 

reservations system maintained by airlines. 

If this were the typical contemporary business story, we’d now hear that Rosenbluth 

delivers “excellent” service because he puts the customer first. But that’s not the 

Rosenbluth story. Ever the salmon, Hal Rosenbluth wrote a book called The 

Customer Comes Second. 

The obvious question is: Who comes first? The company’s associates come first. 

“We don’t believe that the customer can come first unless our people come first. If 

our people don’t come first, then they’re not free to focus on our clients; they’re 

worrying about other kinds of things”, says Rosenbluth. So clients who are 

repeatedly rude to associates may find themselves asked to find another travel 

agency. 

As could be expected, there are no slave-driving bosses here. Supervisors (called 

leaders) defy conventional stereotypes. “I never feel like I manage anybody,” said 

Terri Hater, a senior manager, “Manage’ sounds like you’re controlling the actions. 

Sometimes I feel like a leader and sometimes like a supporter of people and then — 

ideas.” 

Rosenbluth’s ambience comes partly from unusual hiring practices. Rosenbluth does 

take personality into account in choosing a new employee. “It’s not technical skills 

we’re looking for, it’s nice people. We can train people to do anything technical, but 

we can’t make them nice.” According to Rosenbluth: “Our Company is made up of 

friends. We didn’t hire friends, we just became that way.” 

This company doesn’t substitute fun and games for low pay, however. Rosenbluth 

associates are compensated well—typically making 20 percent above the travel 

industry average. Working at Rosenbluth’s also offers one of the best vacation and 

travel benefit packages in the land. That is why the turnover rate at Rosenbluth is 12 

percent. The industry averages between 30 and 50 percent. 

Rosenbluth’s low turnover can also be attributed to the opportunities opened up by 

rapid growth and extensive training programs. Rosenbluth operates 10 training 

centers throughout the country in addition to mobile training teams who conduct 

seminars at branch locations. 

The travel business is traditionally cyclical, and the early 1990s were especially 

unforgiving. The combination of the Persian Gulf War and the ongoing U.S. 

recession resulted in huge layoffs throughout the travel industry. But not at 



Rosenbluth. Instead of resorting to layoffs, they instituted a wage freeze in early 

1991. It lasted seven months for non-managerial employees and nine months for 

managers. Scores of associates helped the company out by taking voluntary time off 

without pay and submitting over 400 cost-saving ideas through “Operation 

Brainstorm,” To reassure employees that they would not resort to layoffs, Hal 

Rosenbluth sent every associate a memo in January 1991. It said: “The obvious and 

simple thing to do would be to follow the course that our competition has chosen 

and reduce staff, since 50 percent of all costs are in payroll. But let’s face it — that’s 

not the action a salmon would take!” 

Case study: 5 Things Locals Wish Tourists Would Stop Doing/Поведение туристов 
/5 правил этикета в туризме, которые стыдно не знать.  
National Parks and Toilets/Личная гигиена-основа. и нередко перестают 
чувствовать необходимость соблюдать элементарные правила этикета 

One Reddit user has a simple wish for people visiting his place of work. 

Roughneck16 says, “I work for the National Park Service at a popular tourist 

destination in Arizona. Our biggest challenge is getting Chinese tourists not to 

stand on top of the toilet seats. We even installed signs with instructions.” While 

his username doesn’t make us imagine the most friendly of faces, he or she is not 

alone. 

Study   

In the Jackson Hole News & Guide, Mike Koshmri explored the efforts of national 

park employees to get people from different cultures to understand the use of the 

upright toilets; in many countries, the norm is a squatter toilet. “Our maintenance 

staff was seeing basically broken toilet seats, especially in the vault toilets,’ Grand 

https://www.reddit.com/r/AskReddit/comments/6cmsxu/people_who_live_in_popular_tourist_cities_what/
http://studylinks.com/using-the-toilet-in-the-uk-a-guide-for-international-students/
http://www.jhnewsandguide.com/news/environmental/when-east-meets-west-toilet-seats-take-a-beating/article_a64d8bb5-9455-5dd9-a420-65103167c2f8.html
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


Teton Park spokesman Andrew White said, ‘In all, about a dozen of the 42 vault 

toilets in Grand Teton park wound up broken this summer.’” 

“Our maintenance staff was seeing basically broken toilet seats, especially in the 

vault toilets,’ Grand Teton Park spokesman Andrew White said, ‘In all, about a 

dozen of the 42 vault toilets in Grand Teton park wound up broken this 

summer.’”Grand Teton National Park saw 4.8 million visitors in 2016 so you can 

imagine that 42 broken toilets could become an ongoing issue. 

 

The park has since posted visual posters on how to use the toilets properly, including to 

flush the handle with your hand instead of your foot and to throw toilet paper into the 

toilet, not the trash. 

Amsterdam and Bike Lanes 

If you have ever been to Amsterdam, then you know this situation. You’re 

meandering along and taking some photos, enjoying the sites, when you hear a 

rapid bell sound coming closer and closer. You look over your shoulder only to 

narrowly dodge a cyclist speeding down the bike lane. They were not going to 

stop. 

https://www.nps.gov/grte/learn/news/2016-visitation-sets-record.htm
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


 

That's just one of the lessons in traffic in Amsterdam, as they have lanes for bikes, 

cars, and busses, plus their tram tacks all right next to each other, making it one 

risky roadway for those who aren't used to it. 

 

http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


Writing for CNN, Barry Neild explains his experience with Amsterdam and bikes, 

saying, “By the time my first hour is up, I've been verbally abused for halting 

abruptly in a cycle lane, and been loudly tooted at by a tram after getting my tires 

stuck in its tracks [and] a motor scooter nearly rammed me into a canal.” 

  

There are so many bikes it looks like the Tour de France for normal riders, but in 

truth, it can be a nightmare. "Tourists think they're in Disneyworld," says Geert 

Gielissen, who runs FietsConsult, a side-street cycle hire and repair shop in the 

Dutch capital. "And Dutch people think they're God on a bicycle. It's a problem. 

As soon as summer starts, I sell more of these things [holding up a giant bike bell] 

than anything else."  

Washington, D.C and Escalators 

Washington, D.C is one of the biggest growing cities in America. If you’re not 

moving there, you might be visiting, as their numbers keep them in the top 10 of 

most visited cities in the USA. Tourists brought in over $7 billion to Washington, 

http://www.cnn.com/2014/06/11/travel/amsterdam-cycling/
http://www.fietsconsult.nl/
http://learningenglish.voanews.com/a/top-25-cities-in-america/2744774.html
http://learningenglish.voanews.com/a/top-25-cities-in-america/2744774.html
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


D.C with numbers topping around 18 million domestic visitors alone. Thus, there 

lies the problem. 

  

Visitors may be spending money, which is great, but they aren’t living there, 

simply visiting. One of the biggest complaints from D.C. locals is that the tourists 

are never really in a rush and don’t know the etiquette of the city, nor do they 

bother to learn. 

Rule number one: stand on the right side of the escalators, walk up on the left. You 

may not think that is such an issue, but D.C’s Wheaton Station Metro has the 

longest escalator in the Western hemisphere and the third longest in the world. 

Dealing with that, along with all the other issues that pop up with crowded public 

transportation, is a lot easier when everyone follows the rules. 

http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


 

The issue is a consistent problem, even prompting the Washington Post to say 

about tourists, “They crowd downtown sidewalks, and their charter buses block the 

streets. They pester the locals for directions. Worst of all, they stubbornly refuse to 

learn to stand on the right, walk on the left on Metro escalators.” 

https://www.washingtonpost.com/local/trafficandcommuting/tourists-who-descend-on-dc-are-a-7-billion-cash-cow--so-stop-griping/2015/07/04/8d890e56-2014-11e5-bf41-c23f5d3face1_story.html?utm_term=.3cdd7017826e
https://www.washingtonpost.com/local/trafficandcommuting/tourists-who-descend-on-dc-are-a-7-billion-cash-cow--so-stop-griping/2015/07/04/8d890e56-2014-11e5-bf41-c23f5d3face1_story.html?utm_term=.3cdd7017826e
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


  

If you want to see some more local reactions, check out the replies from D.C.ers to 

this Reddit comment about people holding up the escalators. 

Australia and Wildlife 

Most people have heard multiple stories about the crazy animals roaming the 

country of Australia, including the one about the guy who stormed at a large 

kangaroo who had taken his dog hostage—he ended up punching said kangaroo 

squarely in the face. 

The point is, Australia has some crazy wildlife, which is all the more reason why 

Australians hate when tourists come to their homeland and feed them, pet them, or 

do anything that might endanger the animal or future people. 

Just like how bears get accustomed to eating from a trash bin, wild animals who 

are willingly given human treats may soon begin to expect humans to feed them 

and then get angry if they don’t. It’s an incredibly dangerous cycle, so much so that 

https://www.reddit.com/r/AskReddit/comments/6cmsxu/people_who_live_in_popular_tourist_cities_what/dhvs67r/
https://www.reddit.com/r/AskReddit/comments/6cmsxu/people_who_live_in_popular_tourist_cities_what/dhvs67r/
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


Australia's Northern Territory has an entire page on its site dedicated to safety for 

tourists and wild animals.  

The header reads: “The Northern Territory is home to some of the world's most 

exquisite wildlife, and some of the most dangerous. To keep safe on your holiday, 

avoid feeding and playing with native animals, and exercise caution when 

swimming.” 

 

These rules don’t just apply to Australia either; feeding any wild animal creates a 

dangerous cycle so don’t do it. If you need further proof, watch this video:  

Don't worry—nobody was harmed in this video. It goes to show, though, that wild 

animals are, in fact, wild, and they'll do anything to get a bit more food if they 

think it's available. 

Things Locals Wish Tourists Would Stop Doing (contd) 

Los Angeles and Celebrities 

We get it—Los Angeles is home to most of the celebrities in the entertainment 

industry. It’s the movie and television capital of the world, home to all the award 

http://northernterritory.com/plan/useful-information/safety-information/wildlife
http://northernterritory.com/plan/useful-information/safety-information/wildlife
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


shows, and where paparazzi even wait 

outside fancy restaurants. But that doesn't 

mean the people who live there know where 

the celebrities are. Celebrities don't wear 

tracking devices. 

  

I used to be a tour guide at a movie studio and while we, the tour guides, 

understand you want to see famous people, it’s not like we ever really knew where 

they would be. It was all happenstance; more than likely they’d be indoors, not out 

walking around. 

Now if you do see someone famous, whether you're in LA or not, try to be cool 

about it. Sure you can wave or say hello, but remember, they're still people who 

don't love having their personal space invaded. If you're at a studio tour, for 

instance, keep in mind that it's still a place of business and those celebrities you 

love are there for work. 

  

It comes with the job to have fans if you’re a celebrity, but it can be a little much to 

deal with when you have a bunch of tourists asking for a selfie while you’re trying 

to memorize your lines, find out where your meeting is, or generally just live your 

http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo
http://www.urbo.com/content/things-locals-wish-tourists-would-stop-doing?rtg=mduck-fHkkIC&param4=urbo-fni-fbss-2651-demo


life. It's key to always ask politely for a photo; never assume you can just walk up 

and take it. Don't run up to them—it'll freak them out and you could potentially get 

hurt. 

The real pro tip from LA locals? If you're really dying to see a celebrity in La La 

Land, skip the guided bus tours; go to the popular clubs, Instagram–worthy coffee 

shops, and Whole Foods. 
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Glossary 

A 

aborigine/aboriginal One of the original inhabitants of an area or a descendant of one, term 

used to describe, e.g., a member of the indigenous race of Australia as opposed to a colonist. Abo 

is a derogatory abbreviation. 

 

above-the-line advertising Term used to describe advertising for which a commission is 

normally payable by the media to advertising agencies operating on behalf of clients. The media 

included are the press, television, radio, cinema, and posters. Thus, broadly speaking, above-the-

line advertising expenditure is usually the responsibility of the agency. 

 

absorption Term used particularly in air transport in connection with joint fares when a carrier 

accepts (i.e., absorbs) for its part of a joint fare the difference between a regular fare and a lower 

fare as a result of computing a joint fare 

 

accessibility The ease of approach of a location from other locations, one of the prime factors 

which, together with its attractions and amenities (the three As), determine how important an area 

may be as a tourism destination. In tourism, accessibility is a function of distance from centres of 

population, which constitute tourist markets, and of external transport, which enables a destination 

to be reached. It is measured in terms of distance travelled, the time taken or the cost involved. 

 

acclimatization The process by which living organisms, including human beings, become 

accustomed to a new climate, i.e., one different from their normal environment. Tourists vary in 

their ability to acclimatize, according, i.e., to their age, gender, body build, and ethnic origin. 

 

accommodation address Address used for receiving mail and messages, which is not the real 

address where a person lives or a business is located. 

 

accompanied/unaccompanied baggage Accompanied baggage is carried in the same 

vehicle as the passenger (and may be checked or unchecked baggage); unaccompanied baggage is 

carried separately as cargo. In order to avoid excess baggage rates, it is sometimes cheaper for 

passengers to send some of their baggage as unaccompanied baggage. For example, airlines 

normally carry such baggage at 50 per cent of cargo rates, which is often less than half the rate 

charged for excess baggage, but this is subject to particular airline and customs regulations. 

 

accompaniment Small helping of food served with a dish, e.g., chutney with curry, horseradish 

sauce with roast beef, red currant jelly with venison. 

 

 

accompanying person A person who accompanies a registered delegate to a conference, who 

does not normally attend the business programme but may attend the social programme or a special 

programme for accompanying persons. 

 

accreditation (a) Appointment or authorization to act as, e.g., a hotel representative by a hotel 

company, or a travel agent by a tour operator or by a shipping conference, (b) Acknowledgement 

of competence or level of training received by individuals, firms, and establishments or 

institutions. 

 



acculturation A sociological term used to describe the process and the results of interaction 

between different cultures. The process may involve direct contact or, e.g., exposure through mass 

media. As a result, one or both cultures are affected by assimilating new ways, as occurs, e.g., 

between visitors and resident host communities through travel and tourism. Acculturation is also 

sometimes described as accommodation or assimilation, particularly when referring to interaction 

between and integration of immigrant or ethnic groups into receiving resident communities. 

 

acid rain Rain contaminated by chemicals, mainly sulphur and nitrogen oxides, released into the 

atmosphere by burning fossil fuels, especially from coal-burning industrial plants and power 

stations. Acid rain is the cause of such environmental problems as degeneration of coniferous 

forest, the pollution of rivers and lakes, and a destruction of fish and other wildlife, and damage to 

monuments and exteriors of buildings. Many affected areas to be found in various parts of Europe 

and in the northeastern United States are of tourism significance. 

 

after-sales service Normally related to articles, the term covers the provision of repairs and 

maintenance, and the supply of advice and spares, by the vendor or the vendor’s agent once the 

sale has been completed. When used in the context of travel, tourism, and hospitality, after-sales 

service normally refers to the provision of advice and information to visitors or guests after arrival 

at their destination and/or keeping in touch with them after their stay or visit. 

 

agency agreement A contract between an agent (such as travel agent) and principal (such as 

hotel, transport, or tour operator) setting out the terms and conditions for the transaction of business 

by the agent with and on behalf of the principal. 

 

agency code An identifying code provided by a principal to a retail travel agent when granted 

accreditation. 

 

agency coupon The part of an airline ticket retained by an agency, agency tour American 

term for a familiarization trip. 

 

air carrier (a) An aircraft carrying passengers, mail, or cargo, (b) A firm engaged in air 

transportation of passengers, mail, or cargo. 

 

air activities agreement An agreement between two (bilateral) or more (multilateral) states, 

regulating air activities between them. 

 

air taxi A small aircraft operating within a limited radius for private hire; in the USA, an aircraft 

carrying up to 19 passengers and operating within 250 miles of its home base, used particularly by 

business travellers 

air terminal A building in the town from which passengers travel by bus or train to the airport. 

 

air traffic control A system of controlling aircraft movements in and out of airports. In the U 

K, it is the responsibility of the Civil Aviation Authority (CAA), in the USA, of the Federal 

Aviation Administration (FAA). 

 

airborne An aviation term denoting the period of flight between lifting off the earth’s surface 

and landing, i.e., the time when the aircraft is actually in the air. 

 



alternative tourism Term generally used to refer to forms of tourism that seek to avoid adverse 

and enhance positive social, cultural, and environmental impacts and perceived as alternative to 

mass tourism. Usually characterized by small scale; individual, independent, or small group 

activity; slow, controlled, and regulated development; as well as an emphasis on travel as 

experience of host cultures and on maintenance of traditional values and societies. 

 

attendance factor A rough measure of the effectiveness of a leisure facility or service, 

calculated by dividing total attendances by the population within its perceived catchment area. 

This may be compared with a national norm derived from such sources as the General Household 

Survey in Great Britain. 

В 

baby boomers Those born in the USA during the “baby boom” years of 1946—64. In the year 

2000, this group occupied the 36—54 age group, which shows higher propensities to travel and 

tourism than other age groups, and the increased numbers, therefore, provided a boost to demand 

for travel, tourism, and hospitality activities. 

 

backpacking Informal recreation, particularly in mountainous and wilderness areas, by those 

carrying their gear and food supplies, generally in rucksacks, and relying on sleeping bags, tents, 

or huts for accommodation. Hence, backpacker, a traveller engaged in backpacking who tends to 

be usually young and on a low budget. 

 

back-to-back A sequence of group arrivals and departures arranged so as to maximize the 

utilization of the means of transport or accommodation. 

 

For example, a charter aircraft transports a group of passengers to a destination on its outward 

flight and returns with another group, or hotel rooms vacated by a group of departing guests are 

occupied the same day by another group arriving. 

 

backward pricing Setting prices by reference to such criteria as competitors’ prices and 

customers’ attitudes, wants and preferences, and adjusting the costs and levels of service to the 

predetermined prices. 

 

baggage Packed possessions taken by a traveler on a journey. Usual term in the USA, luggage 

is more usual in the UK, but baggage is in common use among carriers worldwide. 

 

baggage room (a) An area of a ship where baggage is stored, which is available to passengers 

at certain times during the voyage, as distinct from hold baggage, stored in the ship’s hold and not 

available, (b) A room in a hotel where luggage is stored on arrival before it is taken to the guest’s 

room or after vacating the room before departure. 

 

balance of payments An account of a country’s transactions with the rest of the world, i.e., 

with other countries and international institutions. The main divisions are the current account and 

the capital account. The current account is subdivided into visible items (balance of trade, i.e., 

exports and imports of goods) and invisibles (activities, return on investments, private transfers, 

and government transactions). The capital account includes money flows for investment, grants, 

and loans. International travel spending in the countries visited is shown as a separate invisible 

item; other transactions due to travel and tourism are submerged with their items. 

 



Baltic States Term given to the countries on the eastern side of the Baltic Sea — Lithuania, 

Latvia, Estonia — which were independent between the two World Wars, annexed by the Soviet 

Union in 1940, and have been independent again since 1991. The Baltic States have many 

attractions but many facilities are still to be developed for international tourism. 

 

bank buying rate The rate of exchange at which a bank will buy a foreign currency or traveler’s 

cheques (traveler’s checks). 

 

bank guarantee A guarantee by a bank that it will pay in the event of default, so that no 

enquiries regarding the solvency of an individual need be made. 

 

bar code Universal Product Code (UPC), system of printed lines on a product, which gives a 

price when read by a computer. 

 

bed tax Tax levied by central or local government or another agency on staying visitors collected 

at the place of stay, as a means of raising revenue; sometimes the proceeds are applied to tourism 

purposes. 

 

 

bilateral Concerning relationship between two sides or parties as, for example, in bilateral 

agreements between countries, in which two countries agree reciprocal privileges not extended to 

others. 

 

 

bill of exchange “An unconditional order in writing addressed by one person to another, signed 

by the person giving it, requiring the person to whom it is addressed to pay on demand, or at a 

fixed or determinable future time, a sum certain in money, to or to the order of a specified person 

or to bearer” (Bills of Exchange Act 1882). The bill becomes valid once the recipient has 

“accepted” it and like a cheque (check) it can be endorsed to bearer or to a named person. It is 

mainly used in international transactions but is of declining importance. 

 

billion In Europe, one million million; in the USA, one thousand million. American usage is now 

common worldwide. 

 

black market Illegal transactions in scarce commodities, officially controlled goods, or 

currencies. When currencies are to a significant extent bought and sold in the black market in the 

course of international travel/ tourism, it is difficult to arrive at reliable estimates of international 

tourism receipts and expenditures; this is particularly the case when the estimates are based on 

such indirect methods as bank reporting rather than visitor surveys. 

blue-collar An American term used to describe manual workers, especially skilled manual 

workers, nowadays also widely used elsewhere. 

 

brand An established product name, which readily identifies and differentiates a product from 

others in the minds of buyers. Avis, Hilton and Thomas Cook are prominent examples in travel, 

tourism, and hospitality. Brand awareness denotes the extent to which potential buyers recognize 

a brand and its characteristics. Brand image refers to the impression people have of a product with 

a brand name. The extent to which customers continue to purchase a particular brand rather than 

competitive products is known as brand loyalty, in contrast to brand switching. 

 



brochures Printed material used to communicate with existing or potential travellers in tourism 

destination promotion and in the promotion of tourism-related facilities and activities such as 

hotels, cruises, and inclusive tours. 

 

business travel/tourism Trips and visits made by employees and others in the course of their 

work, including attending meetings, conferences, and exhibitions. 

 
C 

cabotage In shipping, coastal trade or transport between ports of the same country. In civil 

aviation, travel and transport on domestic routes or between territories of a sovereign state, 

including its colonies and dependencies. Thus, e.g., not only London—Glasgow and New York—

Los Angeles, but also London—Gibraltar and Los Angeles—Honolulu are cabotage routes. 

 

International agreements do not extend to cabotage routes. Hence, residents of a country may be 

eligible for special reduced fares, known as cabotage fares. Cabotage rights refer to the right of the 

country’s carrier to carry passengers between two points in another country. 

 

campaign As used in marketing, the term describes any organized programme of action in the 

promotion of goods or activities to achieve specific objectives. Each campaign is normally planned 

over a specified period of time and has a common theme or message. Although the term has been 

traditionally most often used in relation to advertising, it is equally applicable to other promotional 

aspects of the marketing mix, and several of them are typically combined in a single campaign. 

Well-known marketing campaigns in travel, tourism, and hospitality have included “World’s 

biggest offer” (British Airways); “We try harder” (AVIS); “I love New York” (New York State). 

 

carrier Any person or organization that undertakes the conveyance of goods and/or people for 

hire. The legal term common carrier implies an obligation to transport subject to certain conditions 

(as, e.g., in the case of railways), as distinct from private carrier who makes no general offer to the 

public. The term designated carrier refers to an airline identified in a bilateral agreement to operate 

activities between two countries. 

 

cash and carry A method of selling, originally used by manufacturers or wholesalers, whereby 

retailers would collect goods from warehouses for resale to the general public. Nowadays used 

widely as a popular method of food and drink purchasing at competitive prices by smaller catering 

establishments collecting purchases from a warehouse for which they pay cash. 

 

charter The hire by contract of the whole or part capacity (part charter) of an aircraft, ship, train, 

or bus; when several operators share a charter, this is known as split charter. Single or several one-

off arrangements are known as ad hoc charters, regular journeys contracted for as series charters; 

in the case of time charter an operator has an exclusive use of the vehicle throughout the period of 

the charter. In travel and tourism chartering has assumed a particular significance in connection 

with inclusive tours by air, which were responsible for much of the growth of international 

travel/tourism following the Second World War. 

 

check-in (a) Procedure for registration of guests on arrival in hotels and other accommodation 

establishments, commonly by signing a register, (b) Procedure for passengers completing airline 

formalities before flight departure, also sometimes applicable in other forms of transport. 

 

check-in time Term most commonly used to denote the latest time by which passengers are 

required to report at the airport terminal before flight departure. The interval between check-in and 

departure times usually differs as between domestic and international flights, but also between 



scheduled and charter activities to the same destination. The term is also used in relation to other 

forms of transport and somewhat differently in hotels where latest check-in time denotes how late 

a reserved room will be held before it is let to another guest, unless the hotel is notified of late 

arrival. 

 

check-out Procedure for guests vacating their rooms and settling their accounts in hotels and 

other accommodation establishments. The term is sometimes also applied to the desk or counter 

where accounts are settled 

check-out time Latest time by which hotel guests are expected to vacate and pay for their rooms 

on the day of departure, commonly but not necessarily 12 noon. 

 

commission (organization) In relation to organizations, designation normally used by or 

applied to a body of persons charged with a specified function, but also more loosely as a synonym 

for association or organization, e.g., Alpine Tourist Commission; Danube Tourist Commission; 

European Travel Commission. 

 

commission (payment) Payment by a supplier to an intermediary as a reward for his activities, 

usually determined as a percentage of the value of the transaction. Hence, commissionable, that 

for which a commission is payable. In travel, tourism, and hospitality this is most commonly the 

amount received by a retail travel agent on ticket sales from airlines and other transport operators, 

on sales of tours from tour operators, and on other products and activities from other principals. 

The percentage varies between products and activities and to some extent also between countries 

and operators. Many principals also reward their most productive agents by higher rates or by other 

incentive payments. 

 

community tourism Term used to describe an approach to tourism in which the needs and 

views of local residents are incorporated in the planning and development process. 

 

commuter A person who travels regularly, usually daily, between his/her places of residence 

and work. Commuters are not considered tourists or visitors and, therefore, not included in tourism 

statistics, but may be included in some travel statistics, e.g., in data relating to passenger transport. 

 

company A corporate body created in the UK by royal charter or by an Act of Parliament, but 

more universally registered under and governed by relevant legislation, in which the liability of 

members may be limited by shares or by guarantee, and which may be private or public (public 

limited company, abbreviated PLC). In the USA known as corporation. 

comparative advantage An economic concept which suggests that maximum efficiency is 

attained if people, firms, and areas specialize in activities for which they are relatively better suited 

than for others. Accordingly, 

in international trade countries should specialize in goods and activities in which they have a 

comparative advantage and this may be also applied to international tourism, as well as to regional 

and local tourism development. 

 

competitive advantage An advantage over competitors gained by offering consumers greater 

value, either by lower prices or by providing greater benefits that could justify higher prices. 

 

congress A formal meeting or assembly for information, consultation, and discussion purposes, 

especially a regular periodic meeting of an association or of a body of specialists. 
 



convention (a) A large meeting or assembly commonly so described in the USA, when referring 

to an association meeting held on an annual basis, whilst conference or congress is more often 

used elsewhere, (b) An agreement or covenant between parties, especially between states and when 

the outcome of a meeting. 
 

customer The actual buyer of goods and activities who may but need not be the consumer. Thus, 

e.g., a tourist buying an inclusive tour for him/her- self is both customer and consumer. On the 

other hand, the business travel department of a company is the customer of carriers and hotels 

making travel arrangements for employees who are the actual consumers. 
 

customer satisfaction questionnaire (CSQ,) Self-completion questionnaire used as an 

instrument of quality control for service products. Completed, e.g., by customers at the end of an 

airline flight, hotel stay or package holiday (vacation), often as part of periodic sample surveys 

carried out to provide primarily regular monitoring of customer perceptions of satisfaction/ value 

for money received. It may be also used to measure the effectiveness of marketing activities. 
 

 

customs (a) Established patterns of behaviour and belief of a society relating both to routines of 

daily life and to features which distinguish one culture from another. They are of significance as 

motivations in tourism and in interactions between tourists and residents, (b) The government 

agency responsible for collecting duties on imports, including goods acquired abroad and brought 

into a country by visitors and returning residents. Hence, customs duty, the duty levied on imports, 

and customs declaration, the process of declaring such goods to customs and also the official 

document used for the purpose. 
 

 

D 

database Collection of data nowadays commonly stored on a computer and retrievable from a 

shared file for different purposes. Hence, database marketing, the collection, storage, analysis, and 

use of a database, which enables customer behaviour to be predicted through analysis of customer 

characteristics and past behaviour. 

 

deadhead (a) Aircraft or another vehicle travelling without passengers or cargo. Hence, e.g., 

deadhead flight, (b) Airline or another carrier’s employee travelling free. 

domestic escorted tour (DET) American term for an inclusive tour with a courier within 

one’s own country. 

domestic independent tour (DIT) American term for an unescorted trip itinerary within 

one’s own country prepared by a travel agent for an independent traveller. 

domestic same-day visitor For statistical purposes, a domestic visitor who does not spend 

the night in a collective or private accommodation in the place visited. Also known as a domestic 

day visitor or excursionist. 

domestic tourism expenditure Defined for statistical purposes as expenditure received as a 

direct result of resident visitors travelling within their country of residence [World Tourism 

Organization]. Thus, e.g., the spending of Australian residents traveling within Australia, of British 

residents within Great Britain or Canadian residents within Canada, all represent domestic tourism 

expenditure in those countries. 

domestic tourist For statistical purposes, a domestic visitor whose visit is for at least one night 

and whose main purpose of visit maybe classified under one of the following three groups: (a) 

leisure and holidays; (b) business and professional; (c) other tourism purposes [World Tourism 

Organization], 



 domestic travel/tourism Travel/tourism by residents of a country to other areas within the 

same country, as distinct from international travel/tourism. Resident aliens are treated as residents 

in travel and tourism statistics. 

domestic traveller Any person on a trip within his/her own country of residence (irrespective 

of the purpose of travel and means of transport used, even though he/she may be travelling on foot) 

[World Tourism Organization]. 

domestic visitor For statistical purposes, any person residing in a country, who travels to a 

place within the country, outside his/her usual environment for a period not exceeding 12 months 

and whose main purpose of visit is other than the exercise of an activity remunerated from within 

the place visited. This definition covers two classes of visitors: “domestic tourist” and “domestic 

same-day visitor”. 

 

down time An aviation term used in two different ways: (a) as the time period an aircraft is on 

the ground; (b) to indicate the time of landing. 

 

down-market Colloquial term denoting market with lower prices, expectations of quality 

and/or level of service 

downsizing Contraction of the activities of a firm with a view to creating a smaller, more flexible 

organization better able to respond to changes in its markets 

dumping Term used in international trade to describe selling for export at a significantly lower 

price than in the domestic market and often below the cost of production. The practice tends to be 

adopted for two main reasons. One is the desire of the exporting country to penetrate a foreign 

market, another is to dispose of surpluses in order to avoid price reductions in the domestic market. 

Dumping is prohibited under the Treaty of Rome and by the World Trade Organization. 

duty-free Term applied to (a) goods on which tax or customs duty is not levied, and (b) shops 

at international airports, ports and ships in which passengers travelling abroad can buy such goods. 

Duty-free allowance denotes the quantity of dutiable goods allowed to be taken into a country 

without paying tax or duty. Duty-free allowances between European Union countries were 

abolished in 1999. 
 

E 

e-commerce Business transactions conducted by electronic means via the Internet. In essence, 

a form of direct selling, which enables even small firms to compete with large ones and offer the 

customer the convenience of shopping from home. 

 

economies of scale Advantages accruing from an increase in the size of an establishment, firm, 

or industry. Internal economies are open'to a single establishment or firm as a result of an increase 

in the scale of output independently of the action of others and are of five main types: technical, 

managerial, commercial (marketing and purchasing), financial, and risk-spreading. They are 

present in hotel and catering activities and various forms of transport. External economies are 

shared by firms when an industry as a whole expands, particularly when it is concentrated 

geographically, as is evident, e.g., in the case of hotels in a large resort. 

 

ecosystem Ecological system, a system in which living organisms interact with each other and 

with the environment in which they live. Ecology, the study of the interrelationships, is of 

importance in the context of tourism, which, like most human activities, may disturb the ecological 

balance of an area. An environmental impact assessment (ElA) is increasingly required in many 

countries for certain types of development. 

 



ecotourism Open to differences in interpretation but commonly denoting ecologically 

sustainable trips and visits to enjoy and appreciate nature, which promote conservation, have low 

visitor impact, and include involvement of local populations. It generally focuses on small-scale 

activities in well-defined areas, often under some designated form of protection, and on retention 

of the local traditional economy as a major employer. 

educational trips/visits Trips/visits undertaken primarily for education purposes, e.g., by 

school parties. 

entry requirements Travel documentation required to enter a country, specified by its 

government, which may include a passport or another proof of citizenship, visa, and other 

documents such as vaccination certificates. Compared with international trade in goods, much 

international tourism is a relatively free market with a high degree of freedom of movement of 

people between countries. This freedom is increasing, as border controls are reduced and 

simplified, but entry requirements of varying intensity continue to be applied by most countries to 

control immigration and for political or other reasons. 

e-ticket Electronic ticket issued from a passenger-operated machine. 

exchange controls Restrictions on the purchase and sale of foreign exchange operated in 

various different forms by many countries. The UK abolished all exchange controls in 1979. 
 

F 

facilitation Generally, action or process of moving forward, promoting, or rendering something 

easier. In travel and tourism, facilitation usually refers to measures taken by authorities to remove 

restrictions on movement, such as reduction and simplification of border controls, or marketing 

facilitation, as provided by tourist boards to support firms engaged in tourism through, e.g., 

organization of trade shows and workshops, familiarization trips, and provision of travel trade 

manuals. 

factory tourism Trips and visits by members of the public to working factories to observe 

processes, which may also enable them to purchase products from a factory shop. 

field research Obtaining information by methods requiring direct contact with respondents, 

such as existing or potential customers or members of the public, including face-to-face, telephone, 

or postal contact, as distinct from desk research. Also referred to as fieldwork, although some limit 

the meaning of fieldwork to face-to-face interviews. 

flexitime Flexible working arrangement, under which each employee can choose within limits 

his/her working hours, as long as they cover “core” times and the total weekly hours of work. Thus 

in offices with a working week of 35 hours, common “core” times are sometimes set between 10 

a.m. and 4 p.m. and employees may begin as early as 8 a.m. and finish as late as 6 p.m. 

flight coupon The portion of a passenger ticket which covers a flight between particular points, 

surrendered at check-in time. In addition to one or more flight coupons, the ticket contains issuing 

office and airline audit copies. 

flight deck crew The pilots, flight engineers, and navigators responsible for flying an aircraft, 

as distinct from cabin crew. 

flight numbers Flight designations normally consisting of two letters (airline codes) and three 

figures. Some domestic and also intra-European flight numbers have four figures. 

flight recorder Device carried in the aircraft which records technical information about the 

flight and which should be recoverable in case of an accident. Also known as in-flight recorder 

and referred to as the black box. 

 

G 

globalization Growth of global markets and multinational companies to service them, with a 

convergence in world tastes, product preferences, and lifestyles leading to increasing 



standardization and market homogenization. Travel and tourism provides a stimulus, especially to 

globalization of culture, and also displays many of its features. 

global tourism regions Grouping of countries in conformity with the six Regional 

Commissions of the World Tourism Organization, used for statistical purposes: Africa; Americas; 

East Asia and the Pacific; Europe; South Asia; Middle East. 

Golden Age Passport Card available to those of 62 years of age and over, which allows 

unlimited access to parks and sites operated by US National Park Service. 

gross domestic product (GDP) A measure of the value of the goods and activities produced 

by an economy over a period of time, normally a year or a quarter, in value added terms, i.e., 

excluding the value of intermediate products. The ratio of tourism receipts to GDP is sometimes 

used as an indication of the relative importance of tourism to an economy. Thus, e.g., in the 1990s, 

UK income from tourism was in the region of four per cent. However, it has to be borne in mind 

that tourism receipts usually include expenditure on imported goods and activities and taxes on 

expenditure and, therefore, unless these are allowed for, the ratio tends to overstate the contribution 

of tourism to GDP 

gross national product (GNP) A measure of the value of output of an economy equal to 

gross domestic product (GDP) plus the income of the country’s residents from economic activity 

abroad and from property held abroad minus the income earned in the domestic economy accruing 

to nonresidents. 
 

 

H 

habitat An ecological term describing the physical conditions required and used by species of 

plants and animals. A major aim of nature reserves is to preserve examples of all the main habitats 

and species in the national territory. Human activity has had major impacts on natural habitats, 

through grazing, forest clearance for cultivation, draining and burning, and what is thought of as 

natural is often semi-natural, e.g., much of the remaining grasslands of the world. 

happy hour A promotional device to encourage customers, denoting the time when drinks are 

offered at reduced prices in hotels, restaurants, and other establishments, usually early evening. 

hard currency A currency in high demand in relation to its supply, with a stable or rising rate 

of exchange, typified, e.g., by the US Dollar in the 1960s and 1970s and by the German Mark and 

the Japanese Yen in the 1980s and 1990s. 

holiday (a) A day on which work is suspended by law or by custom, (b) Outside the USA, a 

vacation or time away from home. In most countries the number of days of public holiday appears 

to have stabilized at around ten a year, but for many people in the longer term both annual and 

weekly leisure time continues to increase through increased holiday entitlements and reductions 

in working hours. However, after a point, holidays away from home increase much more slowly 

than available leisure time. 
 

I 

image A composite mental picture of an organization or its products, how they portray 

themselves to people or how they are perceived as portraying themselves. 

indigenous tourism Term used to describe tourism activities, in which indigenous people are 

involved, i.e., people in their original habitats, and in which indigenous culture represents a major 

attraction. 

in-flight On board an aircraft during the flight as, e.g., in-flight catering, in-flight entertainment, 

in-flight magazines. These passenger activities may be provided free or in some cases for payment. 

infrastructure All forms of construction required by an inhabited area in communication with 

the outside world, which support and make economic development possible. It includes roads and 

railways, harbours and airports, as well as public utility activities of water supply, drainage and 

sewage disposal, power supply and telecommunications. The infrastructure has to precede other 



development and has to be adequate to serve the needs of both residents and visitors; it is 

commonly provided by the public sector. 

in-house Within a firm or organization, as e.g., in-house laundry (laundry provided internally in 

a hotel as distinct from an outside laundry); in-house research (research conducted by own staff as 

distinct from research commissioned or bought from an external source); in-house travel agency 

international tourist. For statistical purposes, “an international visitor who travels to a country for 

at least one night and whose main purpose of visit may be classified under one of the following 

three groups: (a) leisure and holidays; (b) business and professional; (c) other tourism purposes”. 

itinerary Description of a journey, showing dates and times, mode of transport, places visited, 

and activities. 
 

 

J 

jet lag A condition experienced by people flying long distances across a number of time zones 

and caused by the disruption of the natural rhythms of the human body. It commonly manifests 

itself in sleeplessness and other disorders and is usually found to be more prominent on eastbound 

than westbound flights, but the effect varies between individuals. 

joint venture A contractual arrangement involving two or more separate parties in the joint 

ownership of business units and joint participation in their financial outcome, as well as usually 

an involvement of the parties in the management and operation of the venture, as defined in the 

agreement. This is a common arrangement in hotel and property fields and is increasingly used in 

joint projects between public and private sectors as, e.g., in resort development. 

junk food Term used for food relatively high in calories but low in nutritional value. Also a 

derogatory term for fast food. 

 
К 

keelage A fee paid by ship owners for permission to dock in certain ports and harbours. 

knocking copy Advertising copy that attacks a rival product. 

 
L 

leisure Generally considered to be the time remaining after work, travel to and from work, sleep, 

and necessary personal and household tasks, i.e., “discretionary time”, which may be put to various 

uses, including travel and tourism. Leisure scholars call this the time definition of leisure, one of 

several in their repertoire, but probably the most meaningful in the context of travel and tourism. 

Others define leisure as a type of activity or as a type of experience. 
 

licence Generally an authority to do what is specified by the licence, which would be illegal 

without it, granted by a government agency or another regulatory body. In most countries various 

forms of transport operations, as well as other travel and tourism activities, require a licence. 

lingua franca (a) A mixture of French, German, Italian, and Spanish used in the Levant, (b) 

Any common language used in communication between different people, such as pidgin-English 

in the Pacific Islands. 

liquidity Accounting term to describe the availability in a business of cash and its ability to 

convert other assets into cash to meet its financial obligations. Commonly measured by dividing 

current liabilities — such as creditors (accounts payable), and bank overdraft — into current assets 

— such as cash, debtors (accounts receivable) and stocks (inventories); this is known as current 

ratio. Where stocks are high and/ or not readily saleable, it is preferable to exclude them and to 

calculate the ratio on the basis of other current assets; this is known as acid test or quick ratio. 



M 

management Among many definitions in existence, the following represents the British 

Standard: “Management, as a subject, may be seen as the process of utilizing material and human 

resources to accomplish designated objectives, involving the activities of planning, organizing, 

directing, coordinating, and controlling. Management, as a group of people, are those who perform 

the functions described above. Levels of management authority are usually expressed as top, 

middle, and lower management”. 

management contract A contractual arrangement between two separate parties for the 

provision of organizational and operational expertise, in which one party (the owner or principal) 

engages the activities of another (the contractor or agent) to manage a business for an agreed 

remuneration. The contract defines the respective duties, rights, and obligations of the parties and 

provides for the payment of expenses, management fees, and/or the sharing of profits. 

Management contracts are used for various tourism facilities, in particular hotel and catering 

establishments. 

market In economics, a network of dealings between the sellers and buyers of a product; a 

particular market is defined by reference to the product, the sellers who supply it, and the buyers 

who exercise the demand for it. Hence, tourist markets are defined by reference to tourist products, 

their suppliers and tourists who buy them. 

mass A very large amount, quantity, or number, often used as an adjective as, e.g., in mass 

advertising (using the mass media to reach markets); mass 

market (very large market for consumer products); mass media (channels of communication 

reaching very large markets). 

middleman A person or organization acting as an intermediary between parties, e.g., a travel 

agent acting between the tour operator and the customer. 

 

N 

national travel/tourism From the point of a country, comprises for statistical purposes 

domestic travel/tourism plus outbound travel/tourism, e.g., French residents’ travel/tourism in 

France and abroad. 

nationality The nationality of a traveller is that of the Government issuing his/her passport (or 

other identification document), even if he or she normally resides in another country. 

natural resources Resources provided by nature and available for human use, including, e.g., 

animals, plants, natural scenery. A distinction is drawn between renewable and nonrenewable 

resources. The former are inexhaustible and capable of replenishment but may be adversely 

affected, e.g., air and water by pollution; the latter are finite and irreplaceable, e.g., minerals and 

soils. 

North American Free Trade Agreement (NAFTA) A treaty between Canada, Mexico, 

and the USA, which came into effect on 1 January 1994, beginning a gradual process of 

eliminating tariffs and other barriers to trade between the three countries. While it does not deal 

specifically with travel, tourism, and hospitality, they are covered more generally under such 

headings as trade in activities, investment, and temporary entry, as well as under environmental 

and labour issues. Importantly, tourism is expected to grow as a result of the strengthened 

economies of the countries and NAFTA stimulates increased cooperation between their National 

Tourism Administrations (NTAs). 

 
О 

on-line/off-Iine (a) In transport generally, countries or places through which a carrier operates 

with rights to pick up passengers are described as on-line; those through which a carrier does not 

operate or does not have rights to pick up passengers, as off-line, (b) In air transport, using the 



same airline, e.g., changing planes with the same airline, is described as on-line connection, as 

distinct from changing planes as well as airlines, described as off-line connection, (c) In 

computing, connected to and communicating with a computer as, e.g., travel agency equipped with 

a terminal linked to a carrier’s computer is on-line. 

open country A descriptive term for uncultivated land covered with non-tree vegetation, 

including grasses and shrubs, particularly in upland and mountain areas. 

 

In England and Wales, given legal definition in the National Parks and Access to the Countryside 

Act 1949 as “mountain, moor, heath, down, cliff or foreshore", but subsequently extended to 

include woodland. 

open rate Air transport term describing a situation which exists when conferences, governments, 

or carriers fail to agree uniform rates for particular routes, leaving the parties concerned to agree 

their own fares. 

overbooking Reservation of more seats by a transport carrier or rooms by a hotel than are 

available, sometimes deliberate to compensate for anticipated no shows. In North America, also 

called oversale. 

 

 
P 

participants Anyone taking part in an event as a consumer. 

plenary session Part of a conference where all sectors are together in the same room. 

pre-registration Events where participants are encouraged to register/ buy tickets before the 

event. 

presentation A generally formal set-piece communication of ideas or information to an 

audience during an event. 

product launch Event or show with sole purpose of introducing a new product or service to a 

target audience, or audiences. 

programme The schedule for events at a conference, training course, exhibition, incentive travel 

package, or product launch. 

public exhibition Exhibition where visitors are members of the general public. 

 
R 

road show The same event being staged in a number of destinations or venues simultaneously 

or consecutively. 

RTB Regional Tourist Board 

 

S 

seminar Short, generally small-scale meeting, often designed to provide information/knowledge 

for the participants. 

SEO Society of Event Organizers 

shell scheme stand Basic stand construction erected by official contractors. 

 

T 

trade exhibition Exhibition at which businesses promote their products and activities to other 

businesses. 

trade show Exhibition of goods and activities that is not open to the general public. 

 

training course Event where the aim is to bring people together to impart information or develop 

new skills amongst the participants. Normally these are quite small-scale events. 



U 
UIA Union of International Associations 

UNESCO United Nations Educational, Scientific, and Cultural Organization 
V 
venue A building or site where an event takes place. 
W 
WTO World Tourism Organization 

 

 

 

 


